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CHAPTER I 
INTRODUCTION 
Television appeals to, and catches the interests and imagina¬ 
tion of children as no other type of mass communications media has 
been able to do. Witty has observed that "in the lives and affections 
of children the television set has indeed taken the place held by the 
movies and radio in the two earlier decades."'*' He also states that 
"today's children are drawn to television as to no other leisure 
activity"..."that children today tend to spend less time in outdoor 
play, hobbies, sports, and creative activities than they did in former 
years.In a talk delivered at the biennial national convention of 
the American Association of University Women which met in Kansas City, 
Missouri in 1959, Wilbur Schramm stated: 
Television...was serving almost from the beginning as built-in 
baby sitter. By the age of three, about a third of all children 
are already seeing television fairly regularly. By school age, 
it is about 80 per cent; by the end of the first grade, 90 per 
cent. By the sixth grade, 75 per cent of all children are seeing 
television on any given day. The corresponding figure for other 
media was in no case above 25 per cent.3 
*"Paul A. Witty, "What Children Watch on TV," The Packet, XIV 
(Winter, 1959-60), 5. 
2Ibid., 5-9. 
%ilbur Schramm, "Children and Television," The College Woman 




According to another investigation, 99 per cent of pupils 
enrolled in elementary grades reported having television sets in their 
homes, and indicated that they viewed television an average of 21 
hours per week.'*' Other writers report findings which indicate, as 
Witty has summarized the situation, "television is changing American 
children from irresistible forces into immovable objects."^ 
Literature on Television Programming for Children 
While some progress has been made in adapting television pro¬ 
grams to the special needs and interests of children, it appears that 
a majority of television programming falls short of meeting Rainsberry's 
criteria that "a good children's program is built on the principle that 
O 
there is unbroken continuity between learning and entertainment." Ac¬ 
cording to Rainsberry, supervisor of children's programs for the Canadi¬ 
an Broadcasting Corporation, "worth-while programs for children had 
been needlessly hamstrung by people who separate entertainment from 
education."4 
An analysis of children's viewing habits conducted by the 
American Research Bureau in 1952 indicates that they begin at an early 
*"Paul A. Witty et al., "A Tenth Yearly Study and Comments on a 
Decade of Televiewing," Elementary English, XXXVI (December, 1959), 
581-82. 
2Ibid.. 585. 
^Frederick B. Rainsberry, "Social Responsibility and the Use of 
Television for Children," Child Study, XXXVII (Summer, 1960), 21. 
^A. D. Buchmueller, "Children and Mass Media," School and 
Society, LXXXVIII (Summer, 1960), 306. 
3 
age to look at programs intended for the adult audience. A large 
portion of these programs consists, however, of animated cartoons that 
were prepared for prior movie distribution and tend to bring more ad¬ 
vertising than entertainment, and more entertainment than learning.^ 
One study was made in January, 1951, by a group of research 
workers in New York City who viewed all television programs, repre¬ 
senting 594 hours of program time on the city's seven stations. The 
findings were that children's programs, almost half of which consisted 
of westerns, thrillers, and animated cartoons, represented only 10 per 
cent or 70 programs of the total number of programs monitored. Only 
three hours of an instructive or informative nature were seen during 
the entire week of viewing.^ This brings into focus more sharply the 
statements made by Paul Witty and Harry Bricker that "...a large part 
of what children see and hear is intended mainly for the eyes and ears 
of adults" and "...of the things that are intended for children, many 
are unsuitable or questionable."^ 
Commenting upon the lack of good television programming for 
children, Witty observes: 
■'■Leo Bogart, The Age of Television (New York: Fredrick Ungar 
Publishing Company, 1956), pp. 238-41. 
^George N. Gordon, "Television," Collier's Encyclopedia, XVIII 
(1959), 468B. 
^Harry Bricker and Paul Witty, Your Child and Radio, TV, 
Comics, and Movies (Chicago: Science Research Associates, 1952), 
p. 14f, quoted in Paul Kinsella and Paul Witty, "Children and TV—A 
Ninth Report," Elementary English, XXXV (November, 1958), 450. 
^"Harry Bricker and Paul Witty, Your Child and Radio, TV, 
Comics, and Movies (Chicago: Science Research Associates, 1952), 
p. 16. 
4 
It is unfortunate too that good children's programs are few in 
number and many are of inferior quality. To be deplored too is 
the low esteem in which educational programs are held, and the 
lack of imagination and ingenuity shown in the development of 
many of these offerings.! 
A new low is also set by some of the programs calculated to win 
favor with children and youth. Producers have surfeited us with 
shock and crime programs and have produced an almost endless suc¬ 
cession of westerns. Some children's programs are repetitious 
and lack taste or charm. There are, of course, a few good chil¬ 
dren's programs for which we can be grateful. However, there is 
need for a greater use of imagination and resourcefulness in the 
production of programs.2 
Most television programs are commercially sponsored, and chil¬ 
dren's programs are no exception. In fact, advertisers are cognizant 
of the young audience as potential purchasers and frequently concern 
themselves with those products that are used only by children; they 
know that children go shopping with their parents and are willing and 
eager to fill the market basket with products that are familiar through 
television advertising. Even very young children are capable of learn¬ 
ing advertising jingles heard of television. They sing praises of 
wash-day detergents and know "what doctors recommend" just as well as 
they rattle off nursery rhymes. Much advertising is done through 
highly imaginative and amusing animated cartoons and animated trade 
marks which employ trick photographic shots. Other commercials assume 
the form of the jingle, the demonstration, the testimonial, and the 
^Witty et al., op, cit., p. 586. 
2Ibid. 
^Bogart, op. cit., p. 243. 
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dramatic message by a master of ceremonies, special announcer, or by a 
character in the presentation who delivers the sales message. 
Parents were told at the Thirty-sixth Annual Conference of the 
Child Study Association of America, which was held in New York City on 
March 21, 1960, that "the average nine-year-old has experienced the 
best and worst of our world" through television and that commercial 
sponsors "must accept the responsibility of being educators even though 
they do not like it or want it."^ 
It is the belief of some writers that because television uti¬ 
lizes so much of children's leisure time that not enough time is left 
for more desirable activities. Others feel that there is little 
opportunity for child development in television since the sponsors 
endeavor to maintain and expand audiences through programs that appeal 
to the masses.^ Therefore, the content and the appeal of the majority 
of these programs are of an exceeingly low level.^ 
Literature on the Effects of Television on Children 
While specific studies of the influence of television on chil¬ 
dren are inclusive, and to some extent lacking in agreement, it is 
■'■Collier's Encyclopedia, op. cit., p. 468C. 
^Buchmueller, loc. cit. 
^Paul Tripp, "The Programs that Aren't," Child Study, XXXVII 
(Summer, 1960), 31; Dorothy Reese Montgomery, "Television—Information 
Utilized or Ignored," Childhood Education, XXXVI (March, 1960), 320; 
Selma H. Frailberg, "The Mass Media: New Schoolhouse for Children," 
Child Study, XXXVIII (Summer, 1960), 4; Buchmueller, op. cit., p. 307. 
^Witty et al., op. cit., p. 581. 
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probable that television influences children in a number of ways. The 
fact that it combines sensory and perceptive experiences, appeals to 
the emotions, and involves cognitive processes, suggests that it pos¬ 
sesses an unpredictable and immeasurable potency to enlarge the range 
of children's interests and vocabularies and may influence their atti¬ 
tudes, emotional development, and values. It is probable, too, that 
it may have some effects in terms of associative learning, generaliza¬ 
tion, discrimination, and reinforcement. 
Commenting upon the lack of research on the impact of televi¬ 
sion on children, Gitlin observes: 
In the main, there is a scandalous paucity of good research on the 
impact of TV on children. Studies in this field fall into two cat¬ 
egories: 1. the small research project which examines a tiny corn¬ 
er of the TV-child relationship: which are the most popular shows, 
how much time is consumed, the search for superficial attitude 
changes; 2. the poetic, intuitive study, often well written, which 
in the main tends to be critical of TV, but often is elegiac in 
its praise, based on no research, based on the subjective attitude 
of the writer.1 
Television is one of the most powerful factors influencing American 
children today since the majority of homes have a television set. 
...Because many children spend a large portion of their leisure 
watching television, we know that they are getting something from 
it. However, there have been relatively few studies to determine 
how much or how valuable is the information they have gained.2 
Evidence of the lack of agreement has been pointed out by 
Saudek, who states that: 
Statistical and other studies of television's effect on our young 
people purport to prove all sorts of things. For instance, one 
1Irvin Gitlin, "Television and Children—A Look at the 
Research," Child Study, XXXVII (Summer, 1960), 33-4. 
2Montgomery, loc. cit 
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study concludes that primary grade pupils appear to show gains in 
vocabulary as a result of television viewing.1 
Other studies suggest that vocabularies are extended somewhat 
by television and that other beneficial effects may be noted in the 
increased information some children derive from the medium. They point 
out that "definitions and pronunciations may be right or wrong, depend¬ 
ing to a considerable degree upon the way the words are presented on 
television.However, a comprehensive report by Holmes, summing up 
the results of all major research and educational findings completed 
up to July, 1959, of the effectiveness of television as a pedagogical 
tool has a major finding: "The overwhelming majority of group compari¬ 
son between TV and conventional communications show no substantial 
differences in achievement or information gain. 
The research in regard to television's influence on children 
in relation to time, crime, passivity, adult materials, and taste has 
been summarized by Klapper. In general, these investigations "typi¬ 
cally find no difference between children who are heavily exposed to 
the media, or to particular types of media content, and those who are 
not so heavily exposed."^ 
^-Robert Saudek, "Wanted: An Oasis," Child Study, XXXVII 
(Summer, 1960), 28. 
^Paul Witty, "Televiewing by Children and Youth," Elementary 
English. XXXVIII (February, 1961), 112. 
^Gitlin, op. cit., p. 35. 
^Joseph T. Klapper, "What Does Research Show?" Child Study. 
XXXVII (Summer, 1960), 28. 
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Shayon has concluded that children watch television exces¬ 
sively because they have "'excessive' hungers which they seek unsuc¬ 
cessfully to satisfy in TV.He further believes that selective 
viewing and critically discussing and evaluating programs can do much 
to teach children about the world and to increase their values. He 
feels that in this way the child develops standards which can accom¬ 
pany him through life.^ 
Vinton states that "the impact of countless 'commercials' upon 
the viewer, particularly the child TV viewer, may prove to be a greater 
danger to him eventually than the worst of the shows which accompany 
them. The loggorhea [sic] of TV may well dull the perceptions of the 
young past remedy.3 
The outstanding and most definitive research study done to 
date on the effects of television, according to Gitlin, was conducted 
in England by Hilde Himmelweit. The work is entitled Television and 
the Child and was published by the Oxford University Press. One of 
the noteworthy findings of this research was that younger and duller 
children made the greater gains in knowledge and information. "Such 
children experience a gain in general knowledge equivalent to four to 
five months of normal growth from watching TV." Another significant 
^•Robert Lewis Shayon, Television and Our Children (New York: 
Longmans, Green and Company, 1951), p. 34. 
^Ibid., pp. 45-6. 
3 
Iris Vinton, "Men People, Women People, Children People," 
Elementary English, XXXVI (March, 1959), 203. 
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finding of the Himmelweit study is that adult programs have the great¬ 
est impact on children.^- 
Purpose and Scope 
The purpose of this study is to show the frequency, through 
the use of indicators, of language patterns in a selected number of 
television programs to which children in Tallahassee, Florida are 
exposed. Assuming that language usage, vocabulary development, and 
pronunciations of children are influenced by the kinds of television 
programs they view, more specifically, this study attempts to answer 
such basic questions as the following: 
1. Are children's understandings of word meanings influenced 
by television programs and commercials? 
2. Are these meanings and concepts clear or are they vague 
and distorted? 
3. Are grammatical constructions correct and in keeping with 
good English usage—whether formal or informal? 
4. Are slang expressions used widely? 
5. Is there an appreciable difference in the number of errors 
made on programs that are locally telecast as opposed to 
those that are nationally telecast? 
6. Do television programs and advertising show consistently 
good pronunciation of words that are common in the English 
language? 
•*-Gitlin, loc. cit. 
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7. How widely used are foreign words and phrases? 
8. To what extent are dialect, colloquialisms, and folk 
idioms used in television programs and advertising? 
9. How much monotony is evidenced in choices of words and 
phrases used by characters in programs, by announcers, and 
in advertising? 
10. How often are previously committed errors repeated? 
11. Are words distinctly spoken or are they run together, 
elided or slurred? 
12. Is each syllable distinctly pronounced or are some syllables 
dropped? 
13. Are meaningless expressions used? 
Methodology 
As a first step, the literature was consulted to determine what 
research had been done in regard to television programs viewed by chil¬ 
dren. Witty's list of "Favorite TV Programs, Elementary School—1958, 
1959, and I960"! was selected as an initial step. This list was 
checked against the TV Guide^ for the Tallahassee area to determine 
which of these programs were available to children. It was found that 
of the fifteen programs listed in the Witty study, only seven were 
available in Tallahassee.* These were Danny Thomas, Dennis the Menace, 
Father Knows Best, Huckleberry Hound, Lassie, Maverick, and Rifleman. 
1-Witty, op. cit., p. 108. 
2TV Guide, March 4, 1961, pp. A-4-A-40. 
*The following eight programs listed on Witty's list were not 
available to children in Tallahassee: Blue Fairy; Bugs Bunny; Disney¬ 
land; Doby Gillis; Mickey Mouse; 77 Sunset Strip; Shock Theater; Zorro. 
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Secondly, the TV Guide was checked to determine what programs 
were available to children in Tallahassee daily between the hours of 
4:30 and 9:30 P.M. except Fridays and Saturdays when the time was ex¬ 
tended to 10:30 P.M. These hours were chosen because this study is 
concerned with programs viewed by children between the ages of six and 
12 who are usually in school other than the hours indicated above. It 
was found that 43 programs, not listed in the Witty study, were avail¬ 
able so with the seven programs on the Witty list, 50 programs were 
available. 
In order to determine which of these programs were actually 
viewed by children, three children in each of the age categories from 
six to 12, or a total of 21 children, were interviewed. As a result 
of these interviews, it was discovered that 29 of the 50 programs were 
actually viewed by a majority of the children so these 29 programs 
constitute the sample and were the ones analyzed in this study. In¬ 
cluded are Bringing up Buddy, Captain Kangaroo (Saturday only), Check¬ 
mate, Circle Six Ranch (local), Danny Thomas, Dennis the Menace, 
Deputy Dawg, Donna Reed, Ed Sullivan, Father Knows Best, Gunsmoke, 
Have Gun—Will Travel, Huckleberry Hound, Lassie, Leave it to Beaver, 
Lock Up, Malibu Run, Maverick, Perry Mason, Pete and Gladys, Popeye 
Theater (local), Rawhide, Real McCoys, Rescue 8, Rifleman, Route 66, 
Seahunt, Sergeant Preston, and Wanted—Dead or Alive. 
The third step in the methodology involved sampling a number 
of television programs to which children are exposed in order to 
construct a coding sheet. It was decided that the analysis of the 
language patterns which characterized television programs should be 
12 
concerned with (a) language laxity in the programs themselves and 
(b) language laxity evident in the advertising. This decision resulted 
in the necessity for constructing two check sheets—one to be used in 
the analysis of the programs and a second to be used in the analysis 
of the advertisements. The Coding Sheet used for the analysis of 
grammar in programs provided for the recording of examples which indi¬ 
cated mispronunciations; indistinct enunciation; grammatical errors; 
the use of dialect, colloquialisms, folk idioms, and slang expressions; 
monotony in the choice of words or phrases; and repetition of previous 
errors (see Appendix A). These same categories were used in the analy¬ 
sis of the advertisements with the addition of a space provided to 
record meaningless expressions (see Appendix B). Specific examples 
of this type of language laxity are referred to as indicators. 
This initial cursory examination yielded a total of 103 indi¬ 
cators and seemed to justify a more detailed examination of television 
programs. These 103 indicators may be seen in Appendix C. All con¬ 
clusions and recommendations are based on the fundamental assumption 
that the language development of children can be and is influenced 
negatively by their exposure to incorrect grammatical spelling, struc¬ 
ture, and usage. 
Finally, each of the 29 programs was coded three times and 
simultaneously tape recorded with the exception of "Wanted, Dead or 
Alive" which was discontinued by the network after only two codings. 
When necessary the tapes were replayed in order to more accurately 
analyze certain detailed aspects of the programs. Data from each of 
the coding sheets were tabulated in order to determine the frequency 
13 
of occurrence of each recorded error. The results of this procedure 
are presented in Chapter II. 
Limitations 
This study is limited by a number of the same factors which were 
pointed out by Gitlin in his survey of television in relation to chil¬ 
dren. For example, because of the relative recency of the development 
of television itself, there are not a sufficient number of studies 
which have been made in certain key areas. Secondly, authorities have 
not been in agreement in regard to the effects of television on chil¬ 
dren; one study reported a gain in general information among viewers 
whereas another found little evidence that viewing television affected 
children's scholastic attainments. 
Another limiting factor is that only one network, the Columbia 
Broadcasting System, serves Tallahassee proper; the National Broad¬ 
casting Company's programs are available only to persons who provide 
themselves with antennae capable of receiving station WALB in Albany, 
Georgia, located some 92 miles from Tallahassee. 
A final limitation of this investigation, because all English 
usage is relative, is the absence of acceptable criteria as to what 
constitutes acceptable, or correct English usage.^ 
■^•Gitlin, loc. cit. 
^Commission on the English Curriculum of the National Council 
of Teachers of English, The English Language Arts (New York: Appleton- 
Century-Crofts, Inc., 1952), pp. 277-79. 
14 
Significance 
The researches of Eisenberg,! Formant Carmichael,® Martin and 
Stendler,^ Baldwin,® Olson,® Millard,^ and Havighurst® indicate that 
children are greatly influenced by what they see and hear. The find¬ 
ings of Carmichael,9 Lee and Lee, 1*-* Olson, ^ Millard, ^ Martin and 
Stendler,1® and the Association for Supervision and Curriculum 
^Azriel L. Eisenberg, Children and Radio Programs (New York: 
Columbia University Press, 1936), pp. 119-120; 134; 145-46. 
®James Forman, Our Movie Made Children (New York: Macmillan 
Company, 1935), pp. 4; 54; 140. 
^Leonard Carmichael, Manual of Child Psychology (2d ed.; 
New York: John Wiley and Sons, Inc., 1946), p. 517. 
^William E. Martin and Celia Burns Stendler, Child Behavior 
and Development (Rev. ed.; New York: Harcourt, Brace and Company, 
1959), pp. 431-32. 
®Alfred L. Baldwin, Behavior and Development in Childhood 
(New York: Dryden Press, 1955), p. 223. 
^Willard C. Olson, Child Development (2d ed.; Boston: D. C. 
Heath and Company, 1959), p. 271. 
^Cecil V. Millard, Child Growth and Development in the Elemen¬ 
tary School Years (Rev. ed.; Boston: D. C. Heath and Company, 1958), 
p. 148. 
Q 
Robert J. Havighurst, Human Development and Education (New 
York: Longmans, Green and Company, 1953), pp. 150-51. 
9Carmichael, op. cit., pp. 808-809. 
-*-0j. Murray Lee and Dorris May Lee, The Child and His Develop¬ 
ment (New York: Appleton-Century-Crofts, Inc., 1958), pp. 448-49. 
•*-^01son, op. cit., p. 25. 
■^Millard, op. cit., p. 362. 
^®Martin and Stendler, op. cit., p. 557. 
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Development-*- also substantiate the fact that the development of atti¬ 
tudes, prejudices, and values are related to the kind and quality of 
experiences engaged in during the early years of childhood. There is, 
likewise, some evidence that language development including sentence 
structure, correctness of expression, and proper use of grammatical 
form are dependent upon and related to auditory and visual experiences. ^ 
Too, there is considerable evidence that children are effected 
in a number of ways by the kind and quality of television programs 
they view and the amount of time spent in watching television. There¬ 
fore, it is the hope of the author that this study will (1) serve as a 
guide to television producers, directors, and writers in the selection 
of materials that will reflect only the highest standards in grammati¬ 
cal usage; (2) sensitize parents, teachers, and others interested in 
children to the need for closer supervision of children's viewing 
habits; and (3) provide incentives for further investigations in this 
area. 
"Learning Experiences are Important," Creating A Good Environ¬ 
ment for Learning, 1954 Yearbook of the Association for Supervision 
and Curriculum Development (Washington, D.C.: Association for Super¬ 
vision and Curriculum Development, 1954), pp. 225-28. 
2 
National Conference on Research in English, Interrelationships 
Among the Language Arts, A Research Bulletin of the National Conference 
on Research in English (Champaign, Illinois: National Conference on 
Research in English, 1954), p. 18. 
CHAPTER II 
AN ANALYSIS OF THE LANGUAGE PATTERNS IN A SELECTED NUMBER OF 
TELEVISION PROGRAMS TO WHICH CHILDREN ARE EXPOSED 
Because children are naturally imitative, television programs 
to which they are exposed reach impressionable minds. Since these 
programs are capable of shaping the social attitudes and behavior of 
children, it is quite likely that the medium is capable of influencing 
vocabularies and language habits of boys and girls also. It can be 
assumed, therefore, that carelessness in good grammatical usage can 
lead to an acceptance of undesirable speech habits by the naive child 
who is perhaps eager to believe that an erroneous expression is accept¬ 
able because he heard it on television. 
This chapter presents the results of an analysis of 29 televi¬ 
sion programs and shows the frequency of occurrence of grammatical and 
other types of errors found in television programs and advertising 
that children view. 
Each show is discussed in alphabetical order by title. A 
brief description of each program precedes the discussion of the vari¬ 
ous categories of errors and irregular language usage as recorded on 
the coding sheets. Errors noted in the commercials and errors found 
in the programs are discussed in the same section. It should be 
16 
17 
noted that the so-called "spot" advertisements—or "residue"-*-—those 
commercials which are presented between programs, are not included in 
this analysis. 
Mispronunciations that are the result of pronouncing letters 
that do not appear in the word, pronouncing silent letters, or of 
accenting the wrong syllables have been classified as errors. Indis¬ 
tinct enunciation, in this study, refers to erros in enunciation that 
are the result of carelessness in speech such as the omission, eliding, 
or slurring of letters and/or words. Throughout this paper only the 
incorrect forms have been enclosed in quotation marks. 
Because of the sparcity of foreign words and phrases heard in 
the preliminary listening period, the writer did not feel that a sepa¬ 
rate section on the coding sheets was warranted for these expressions. 
In collecting data, these expressions were included in the section 
under "Dialect, Colloquialisms, Folk Idioms, Slang Expressions" even 
though they cannot be properly classified as such. However, to indi¬ 
cate the degree to which foreign words and phrases were used in the 
television programs and advertising sampled, a subdivision under the 
particular program has been set up where applicable in this chapter. 
Likewise, errors in spelling were not numerous enough to 
include a separate provision to show their use on the coding sheets. 
These errors were simply indicated in the margins of the sheets. A 
subdivision showing the extent to which these mistakes were seen on 
the television screen is included where necessary. 
^-Edward Stasheff and Rudy Bretz, The Television Program: Its 
Writing, Direction, and Production (New York: A. A. Wyn, Inc., 1951), 
p. 22Ô. 
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A simple table indicating the number of errors found in each 
program is shown at the end of each section. A table shown in Appen¬ 
dix D reveals the number of errors found in the shows by types of pro¬ 
grams. These programs were arbitrarily divided by types such as 
adventure, cartoons, westerns, and so on. The types of programs and 
the shows were placed in an alphabetical arrangement. Appendix E 
lists the errors which were most frequently made, the number of pro¬ 
grams in which these errors were heard, and the number of commercials 
in which they were found. 
Bringing Up Buddy 
Description of program.—This comedy series deals with the 
romantic entanglements of bachelor Buddy Flower who lives with his two 
garrulous, old-fashioned, maiden aunts, Violet and Iris Flower. Some¬ 
times the pursued, sometimes pursuing, Buddy, a seemingly educated and 
intelligent high positioned white collar playboy is involved for half 
an hour each week in a situation with a different girl. The Scott 
Paper Company is the regular sponsor of this show. 
Mispronunciations.—During the sampling period, eight errors 
were recorded as mispronunciations. The word mention was pronounced 
as "mainshun," just was pronounced as "jis" and "jist," and catch was 
incorrectly delivered as "ketch." The word get was called "git"; the 
verb, can, was pronounced as "kin"; the accent was erroneously stressed 
on the first syllable in the word, partition; and forget was mispro¬ 
nounced as "forgit." The adverb, just, was incorrectly pronounced 
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five times and can was mispronounced seven times. There was a total 
of 16 mispronunciations in the three programs which constituted the 
sample. No errors were detected in the commercial portions of the 
programs. 
Indistinct enunciation.—Language laxity was evident with 108 
errors recorded in this area. The "h" sound in the pronouns him, her, 
his, and he were omitted 39 times. Usually it was elided with the 
preceding word which resulted in sounds resembling "chew," "cha," and 
"jew." When used alone, you was enunciated as "ya." 
The words lot of, kind of, and could have were elided three 
times. The final "g" in words ending in "ing" and the terminal "d" 
in words ending in that letter were dropped 10 times. There were six 
instances of running words together such as tell us, come in, and 
come on. Other examples in this category included enunciating the 
pronoun, them, as "'em" and lMum" three times; enunciating the pos¬ 
sessive pronoun, your, as "cher" and "jer" by joining it without a 
pause to the word that was pronounced immediately before it four times 
eliding the words want to and going to as "wanna" and "gonna" five 
times; and enunciating the preposition, to, as "ta" six times. The 
words, don't know, were reduced to "dunno"; wondering was shortened 
to "wond1 ring," and believe to "b'lieve." 
In advertising, enunciation was indistinct on four occasions. 
The final "g" was not enunciated in the word getting; the pronoun, 
your, was enunciated with the preceding word twice, and the word, and, 
was uttered as ,Mn" once. 
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Grammatical errors»—Poor grammatical usage was recorded in 
only two of the three programs sampled. Foremost among the errors was 
the indiscriminate use of the verb, "got" (past tense), instead of the 
present tense form of the preferred verb, have, in three instances. 
Double subjects were used twice; the pronoun, me, was incorrectly used 
as the subject of the verb in the nominative case once; and the verb, 
was, which should have been used in the subjunctive mood to denote a 
wish was incorrectly used once. No grammatical errors appeared in the 
commercials. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Colloquialisms and slang expressions were recognized 38 times in the 
three programs from which the data were gathered. Such expressions as 
"she was quite a dish," "hi," "don't stall me," "kid," "crazy," "pretty 
good," "Holy mackerel," "how 'bout that," "gee whiz," "actin' so 
goofy," "I was sore," "yeah," "it was a mess," "I'm gonna skunk him," 
"I figure," "for gosh sakes," "fellow," "let's level with each other," 
"wild, isn't it?," and "guy" were heard on each program. "She's just 
crazy about pink" and "yeah" were the only two colloquialisms heard 
on the programs in the commercial messages. 
Monotony of word or phrase choice.—The words "love" and "dear" 
which were used as forms of address became somewhat monotonous having 
been used an average of eight to 10 times on each Bringing up Buddy 
program. Monotony was not evident in the advertising. 
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TABLE 1 
NUMBER OF ERRORS FOUND IN BRINGING UP BUDDY 
Types of Errors Programs Advertising Total 
Mispronunciations ....... 16 0 16 
Indistinct enunciation .... 108 4 112 
Grammatical errors ...... 7 0 7 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 38 2 40 
Total   169 6 175 
Captain Kangaroo 
Description of program»—This show, directed toward preschool 
and school-age children, is a 60 minute composite of entertainment in¬ 
cluding storytelling, singing, dancing, and the presentation of factual 
information on a variety of subjects. It is telecast daily except 
Sundays; but for purposes of this research, only Saturday shows were 
studied since that is the only day that the schoolchildren have an 
opportunity to view it. The program, which is set at the Captain's 
suburban Treasurehouse, features the slightly breathless sounding 
Captain Kangaroo and his neighbor, Mr. Greenjeans. The cast is regu¬ 
larly supported by puppet characters and one or more guest personali¬ 
ties who appear on Saturdays. Captain Kangaroo was sponsored during 
the sampling period by Tubble, Butoni Popeye macaroni, Borden's 
Instant Dutch Chocolate, the Schwinn Company, and Colorform toys. 
22 
Presentation of advertising material, which is almost undetectably 
woven into the program, is made by the Captain and Mr. Greenjeans 
with the aid of film. 
Mispronunciations.—The adverb, just, was mispronounced as 
"jis" and "jist" 19 times; the verb, can, was incorrectly called "kin" 
nine times; and all right was mispronounced as "aw right" twice. A 
total of 30 mispronunciations was registered on the coding sheets for 
the Captain Kangaroo show. The six mispronunciations heard on the 
commercial portion of the program were the use of "kin" for the word, 
can. 
Indistinct enunciation.—The largest number of errors heard on 
this program and in its advertising matter were made in the category 
of indistinct enunciation. Joining the pronoun, you, to the last 
word pronounced, such as would "jew," right "chew" are, do "ya," 
could "ja," can't "cha," and gives "shu," accounts for 27 of the 
errors heard in advertising. The conjunction, and, was slurred to 
result as '"n" or "an"' seven times in the program and once in the 
commercial. The "g" and "d" endings were noticeably omitted six times 
in the program. The words going to and want to were abbreviated to 
"gonna" and "wanna" 12 times in the program and once during a commer¬ 
cial. The preposition, of, was given the italic short "a" sound in 
the words tubs of, full of, and lot of five times during the broad¬ 
casts. On the program, the preposition, to, was not enunciated 
clearly twice and the pronoun, them, was enunciated as "'em" or '"urn" 
seven times 
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Grammatical errors.—A total of 14 errors in acceptable 
English usage was recorded against Captain Kangaroo. The largest 
number of grammatical errors in this area, 12, were attributable to 
the careless and reckless use of the verb, got, instead of the more 
desirable forms of have. A double subject was used once and an incor¬ 
rect pronoun, me, instead of I was employed once. 
Dialect, colloquialisms, folk idioms, slang expressions.—No 
dialect, folk idioms, or slang usage was detected in the auditing of 
this show, but 62 instances of colloquial speech were noted. Heading 
the list was the expression "all rightie" which was counted 21 times. 
Other colloquialisms heard were "yes indeed," "yeah," "of course, you 
do," "sort of," "how 'bout that," "pretty good," "whale of a lot," 
"right 'chew' are," and the use of the double adjectives, "very, very." 
Monotony of word or phrase choice.—The colloquialisms, "all 
rightie" and "very, very" were used in a most unrestrained manner. 
TABLE 2 
NUMBER OF ERRORS FOUND IN CAPTAIN KANGAROO 
Types of Errors Programs Advertising Total 
Mispronunciations  30 6 36 
Indistinct enunciation .... 71 20 91 
Grammatical errors ...... 13 1 14 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 44 18 62 
Total  158 45 203 
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Checkmate 
Description of program»—Three detectives have combined their 
talents to form an association known as Checkmate, Incorporated. The 
organization specializes in the prevention of murder and is headed by 
handsome Don Corey. Dr. Hyatt, a suave aristocratic criminologist, 
who performs the laboratory analyses in addition to his crime detection 
and Jed Seldes, a collegiate-looking young man, complete the crime 
restraining partnership. Usually a guest star, who has need for the 
protection afforded by this intellectual triangle, appears. Normally 
there is a great deal of action in this fast moving, sometimes violent, 
hour-long detective story which is sponsored by a multitude of national 
advertisers: Kimberly-Clark; Kool, Viceroy, Bell Aire, and Kentucky 
Kings cigarettes; Pepsodent toothpaste; and Praise and Swan soaps. 
Mispronunciations*—Fourteen mispronunciations of three errors 
occurred on Checkmate. The word, can, was called "kin" nine times, 
just was pronounced as "jist" and "jis" three times, and the verb get 
was said as "git" twice. No mispronunciations were detected in the 
advertising matter. 
Indistinct enunciation.—The greatest violation of clear enunci 
ation was eliding the word, you, with the preceding word. Five enunci¬ 
ations of this pronoun—"cha, " "chew," "ja," "jew," and "ya" were 
audible no less than 59 times. Omission of the initial sound, "h," 
in the pronouns him, her, and his was observed in 38 instances. The 
preposition, of, in such expressions as out of, lot of, full of, 
couple of, care of, tone of, and kind of was elided to a short "a" 
16 times. Eliding other words, such as over and ("over'n"), come on 
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("c'mon"), come here ("comere"), give me ("gimmie"), and don't know 
("dunno"), was easily recognized 13 times. Going to and want to were 
pronounced as "gonna" and "wanna" eight times. The possessive form of 
the pronoun, you, was pronounced as "ya" and "yer" five times; the 
"th" sound in the pronoun, them, was not heard three times; and the 
"d" and "g" endings were unpronounced on seven occasions. The aggre¬ 
gate number of indistinct enunciations was 142 for Checkmate. 
On the commercial section of the series, 10 instances of in¬ 
articulate speech were heard. The pronoun, you, was poorly enunciated 
nine times and the "h" in her was dropped once. 
Grammatical errors.—Heading the list of 17 ungrammatical 
usages on Checkmate is the verb, got, which could easily have been 
replaced by some form of the verb have. "Got" was recorded as an 
undesirable verb 14 times. The verb, was, which was applied in the 
subjunctive mood to indicate a supposition, was checked twice as being 
wrong, and a double subject was used once. 
The grammatical errors heard in the commercials more than 
doubled those heard in enunciation and surpassed those expressed in 
program content. The ungrammatical adjective, "cleaningest," was used 
in speech and jingle 12 times. Eight sentences, which could have been 
reconstructed to utilize the verb to have as a substitution for "got," 
were spoken. The word, deep, was used as an adjective once when it 
should have been used as an adverb with the "ly" ending. 
Dialect, colloquialisms, folk idioms, slang expressions.—Only 
colloquialisms and slang expressions were used in this division. Typi¬ 
cal of the 29 expressions heard were "Did you get an earful?," "If 
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they don’t put me in the bughouse," "Huh?," "yeah," "Get that look 
off your kisser," "guy," "kid/s," "Long time no see," "whacky," "ready 
to blow the lid off," "We figured it would be," "all that stuff," and 
so on. This kind of language was not used in advertising. 
Monotony of word or phrase choice.—The colloquial "yeah" for 
an affirmative reply was overworked on the show. 
TABLE 3 
NUMBER OF ERRORS FOUND IN CHECKMATE 
Types of Errors Programs Advertising Total 
Mispronunciations  . . 14 0 14 
Indistinct enunciation .... 142 10 152 
Grammatical errors ...... 17 21 38 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 29 0 29 
Total .  202 31 233 
Circle 6 Ranch 
Description of program.—The first part of this children's 
entertainment occupies a 15 minute time slot and features a cowboy 
host, Uncle John. A different group of guest children appear daily 
except Saturdays and Sundays on this locally telecast interview-type 
presentation. The youthful visitors, who range in ages from approxi¬ 
mately three to 12 years, are asked trite questions such as their 
names, ages, grades in school, teacher's name, number of brothers and 
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sisters, ownership of animals, and so forth. They are given an oppor¬ 
tunity to name persons to whom they would like to wave a greeting. 
The second part of the program features cartoons or a third-rate 
western movie. (The cartoon shows, Deputy Dawg and Huckleberry Hound, 
were analyzed and will follow in the alphabetic arrangement of this 
paper.) Occasionally, a person from the community visits Circle 6 
Ranch as a guest to perform or to bring information to the guests and 
listening audience. Uncle John delivers the sales messages for the 
Royal Crown Bottling Company, Poll Parrott Shoes (filmed cartoons are 
also used), and the Flowers Baking Company, bakers of Sunbeam products. 
Mispronunciations.—Nine mispronunciations were listed for the 
Circle 6 Ranch. Seven of them occurred in the programs and two in ad¬ 
vertisements. The noun, something, was pronounced as "sump'n" once, 
just was called "jist" once, get was uttered as "git" twice, and can 
was pronounced as "kin" five times. 
Indistinct enunciation.—The tabulations show a record breaking 
sum of 211 times when enunciation was not clear and distinct. "Didja," 
"didjew," "thank ya," "whacha," "tellshu," and "betchew" are examples 
of adding the pronoun, you, to the previously spoken word. This kind 
of laxity was tallied 84 times. The possessive form of this pronoun 
was enunciated as "yer," "cher," "shur," and "ya" 37 times. The words 
want to and going to were elided 31 times. The plural pronoun, them, 
was called '"urn" and "'em" 23 times while the singular forms, him and 
her, were referred to as '"im" and '"er" six times. It was obvious 
that the final "d," "g," and "t" on words that had not been elided 
with other words were dropped nine times. The initial vowel was not 
28 
sounded three times in the words about and especially. The descrip¬ 
tive words care of, bunch of, out of, lot of, and some of were care¬ 
lessly slurred eight times while groups of three or more words were 
elided 10 times. 
Grammatical errors.—Eight different types of errors appeared 
in this category a total of 23 times. Incorrect adverbs, "good" for 
well and "quick" in place of quickly, were used six times. The rela¬ 
tive pronoun, that, was mistakenly spoken for the personal pronoun, 
who, twice. In the incorrect verb classification, "got" was used 
instead of a correct tense of the verb have nine times and the sentence 
"I done it." occurred as a grammatical misuse. The adjective "awful" 
was incorrectly—but perhaps colloquially—employed to modify the 
adjective pretty; a double negative was used; and a preposition was 
needlessly used at the end of a sentence. One peculiar structure, 
which mixed two tenses was Uncle John's admonition to the children, 
"Don't fall down now, will you." 
Dialect, colloquialisms, folk idioms, slang expressions.—Some 
of the colloquial expressions which were used 55 times on the Circle 6 
Ranch were "kids," "kiddies," "howdy," "'atta' or 'thatta boy/girl," 
"kitty cat," "doggie," "birdie," "all rightie," "sure," "I'll betcha, " 
"good for you," "hi," and the use of "real" and "pretty" for the 
adjective, very. 
Monotony of word or phrase choice.—Uncle John's constant 




NUMBER OF ERRORS FOUND IN CIRCLE 6 RANCH 
Types of Errors Programs Advertising Total 
Mispronunciations  7 2 9 
Indistinct enunciation .... 191 13 204 
Grammatical errors  20 3 23 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 55 0 55 
Total  273 18 291 
Danny Thomas 
Description of program.—This half hour situation comedy re¬ 
volves around the family life of Danny Williams, an entertainer. The 
scene is usually set in the comfortable New York City apartment home 
of the successful and versatile night club star who has a charming 
wife and two sub-teen age children. Generally, the episodes reveal 
that problems of one sort or another arise in every family. At times, 
guest stars appear on the Danny Thomas show. Instant Maxwell House 
coffee, Post cereals, SOS scouring pads, Robin Hood flour, and Gravy 
Train dog food are the products advertised on this presentation. The 
star endorses Maxwell House coffee in a dramatic commercial at the end 
of the show. 
Mispronunciations.—Ten words were mispronounced 46 times. 
"Kin" was the pronunciation eight times for the verb, can. Congratu¬ 
lations was called "congrajalashuns" on the program and in the 
30 
advertising content. Seven times the all in the expression all right 
was pronounced as "aw." The last syllable was accented in the pronun¬ 
ciation of neglect. Other errors detected in pronunciation were 
"pomes" for poems, "dis" for this, "somp'n" for something, and "git" 
for get. 
Indistinct enunciation.—While 175 errors in enunciation—166 
in the program and nine in advertising—were listed on the coding 
sheets, the errors fell into six main classes. You was pronounced as 
"cha," "ja," "chew," "ya," and "jew" 62 times and its possessive case 
was articulated as "yer" and "cher" six times by connecting these pro¬ 
nouns to other words in a previously described manner. Elisions oc¬ 
curred in speech that utilized such terms as must have, price of, and 
talk to a total of 41 times. The "d, " "g," and "t" endings were 
noticeably left unenunciated 29 times on the show, but only twice 
in the commercials. The commands let me, give me, and come on were 
audibly slurred eight times in the program. In speaking the pronouns 
her, him, his, and them, consonant initial letters were unsounded 27 
times in the program. This omission was not detected in the adver¬ 
tising portion of the show. 
Grammatical errors.—Five types of grammatical errors were 
heard 37 times on the programs during the exploratory period. Verbal 
irregularities noted were that the verb did not agree with the subject 
in one instance, the present tense of the verb, come, was used once 
when the past tense should have been employed, the verb "got" was used 
in place of have 24 times, and the subjunctive mood should been used 
in three sentences expressing wishes. 
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Incorrect pronouns were detected thrice. The adjective "good" 
was used instead of the adverb, well, on two occasions; the article 
"a" was used before a word beginning with a vowel in the statement, 
"a 80 year old couple," and double subjects were used twice. 
Dialect, colloquialisms, folk idioms, and slang expressions.— 
A total of 63 colloquial and slang sayings were heard in the show. 
These expressions included the following: "How come," "kid/s," "cut 
it out," "guy/s," "fellow/s," "gee," "Holy smokei," "yeah," "real" 
(used as a substitute adjective in place of very), "how 'bout that," 
"big deal," "dig that," "stinker," "darn," and "booted it in" (kicked 
the door down). Four colloquial expressions were heard in the commer¬ 
cials. They were "guy," "yeah," "twinkling of an eye," and "loaded 
with soap." 
Monotony of word or phrase choice.—Danny's reference to young 
people as "kids" was somewhat overused. 
TABLE 5 
NUMBER OF ERRORS FOUND IN DANNY THOMAS 
Types of Errors Programs Advertising Total 
Mispronunciations ....... 35 0 35 
Indistinct enunciation .... 188 5 193 
Grammatical errors ...... 17 3 20 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 136 6 142 
Total ...  376 14 390 
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Dennis the Menace 
Description of program»—This comedy is named after the star 
who, being somewhat the neighborhood pest, seems to find no termina¬ 
tion to the mischief into which he can get. The main target of this 
juvenile troublemaker is his next door neighbor, Mr. Wilson. The 
parents, who idly observe their son's antics, seem to accept his be¬ 
havior as quite a normal and typical pattern for children. The Best 
Foods Company, Shinola shoe polishes, and Kellog's are the sponsors 
of this original newspaper comic cartoon character that has been 
turned into a 30 minute television program. 
Mispronunciations.—The mispronunciation of seven words was 
recorded on the coding sheets 37 times in this program. Can, the verb, 
was pronounced as "kin" 15 times. Just was called "jis" or "jist" 12 
times while the verb, get, was spoken as "git" six times. One error 
each was registered for educate, pronounced as "ejacate"; "promise," 
called "promus"; "chess," spoken as "chest"; and the word, that, which 
was said as "dat." On the commercial portion of the program, can was 
pronounced twice as "kin." 
Indistinct enunciation.—The words going to and want to were 
elided 26 times while other expressions using the preposition to were 
elided five times. The letter "g" was unsounded as an ending sound 
eight times. The words couple of, out of, and full of were elided to 
sound like "coupala," "outa," and "fulla." The command come on took 
a "c'mon" sound and the question, "What's the matter?" resembled a 
"Wha'smatter?" 
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With pronouns, you was enunciated "jew," "shu," "ya," "chew," 
"ja," and "cha" 44 times and "yer," "shur, " and "cher" were said for 
the pronoun, your, eight times. The "th" in them and the "h" in him 
were unsounded 22 times. 
A total of 10 unclear and indistinct enunciations were heard in 
advertising. These included the dropping of "g" and "t" endings and 
the improper enunciations of the pronouns you and them. 
Grammatical errors.—No ungrammatical usage was heard in the 
advertising, but 37 errors were detected in the Dennis the Menace pro¬ 
gram. Four types of mistakes contributed to the total. In the incor¬ 
rect verb category, "got" was used in preference to have 27 times, the 
subjunctive mood was stated as "was" instead of were once, and the 
singular verb "is" was used six times with plural subjects. Other 
errors totaled three—the article "a" was used with the words egg and 
incubator, and the words "me too" were used as a reaffirmation. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Informal language terms were heard 60 times. Examples of these are: 
"Jeepers!," "kid," "gosh," "Great Scott]," "golly," "gee," "real" 
(used instead of very), "boy]," "swell," "horsing around," "it's a 
deal," "Fiddle, faddle]," "For Pete's sake," "dirt cheap," "creeps" 
(people), and "awful," which served as an adjective instead of very. 
In commercials, "awful" was given the meaning of very. The 
word "like," which does not seem to serve any grammatical purpose, was 
heard in a slang usage twice. 
Monotony of word or phrase choice.—The expression, "Jeepers]," 
was heard 29 times in the three weeks sampling period. It appears to 
be as much Dennis' trademark as his coveralls and slingshot. 
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Meaningless expressions,—Three expressions were recorded in 
this category. The coined word "dogastrophic" was used in an errone¬ 
ous attempt to have it serve as an antonym for catastrophic; however, 
catastrophic was not used in its correct meaning. The Civil War was 
innocently called the "Cereal War" and the Battle of Bull Run, "the 
battle that made the bull run." 
TABLE 6 
NUMBER OF ERRORS FOUND IN DENNIS THE MENACE 
Types of Errors Program Advertising Total 
Mispronunciations  37 2 39 
Indistinct enunciation .... 120 10 130 
Grammatical errors ...... 37 0 37 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 60 3 63 
Total  254 15 269 
Deputy Dawg 
Description of program.—Deputy Dawg is an animated cartoon 
character who is perhaps best known for his prolific use of the expres¬ 
sion "cottonpickin1." One of the deputy's chief duties seems to be 
that of guarding the chickenhouse against the theft of eggs by his 
friend, Musky, the muskrat—when he is not in jail. Other cartoons, 
including Gandy Goose, are introduced by Deputy Dawg on this half-hour 
presentation which is sponsored by Lays potato chips and Fritos corn 
chips 
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Mispronunciations.—Thirteen mispronunciations were heard on 
the sample. "Kin" was a mispronunciation three times of the verb, can. 
The relative pronoun, that, was called "dat" twice; "jes" was a pro¬ 
nunciation of the adjective, just, two times; and get was spoken as 
"git" as many times. Something ("somp'n"), pumpkin ("punkin"), 
wrestle ("rassle"), and dissolved ("assolved") were mispronounced 
once each. In advertising, wrestled was pronounced "rassied" and the 
accent was placed on the first syllable in the adjective, delicious, 
during the animated cartoon advertisements. 
Indistinct enunciation.—Elisions were counted 55 times on the 
Deputy Dawg show and 13 times in the commercials. The following ex¬ 
amples are typical of this speech pattern. Of, when used in a previ¬ 
ously described manner, was given the italic short "a" sound; "d," "g, " 
and "t" endings were omitted; the expression, going to, was enunciated 
"gon," "gonna," and "gunna"; the command, "give me," was said as 
"gimmie"; and the personal pronouns you, your, him, and them were 
enunciated as described in the foregoing sections. 
Grammatical errors.—Nineteen ungrammatical verb usages were 
tabulated. "Got" took the place of forms of the verb, have, 13 times; 
"don't" was used with the third person singular noun; "done" was used 
for has in the sentence, "The ole timer done gone off"; the unaccept¬ 
able "ain't" was recorded three times; and the verb "is" or it's 
contraction was omitted from the sentence, "He doin' fine." The pro¬ 
noun "me," which was part of a compound subject, was incorrectly used 
once. In advertising, "got" was used for have and the verb "is" was 
used with a plural subject 
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Dialect, colloquialisms, folk idioms, slang expressions.— 
Examples of speech patterns which were heard on the Deputy Dawg show 
are: "cotton pickin'," "dad blabbit," "boy" (used as form of address), 
"you all," "doggone," "doggonit," "what in tarnation," "salt of the 
earth," "cookin' up a storm," "What's up?," "by jove," "by golly," 
"you bet," "yellow," "hi," and "'atta boy." These expressions were 
heard 48 times. "Cotton pickin'" was used twice in the filmed adver¬ 
tisement. 
Monotony of word or phrase choice.—The expression, "cotton 
pickin'," was used excessively in every program observed. 
Errors in spelling.—The most obvious error in spelling is 
displayed in the title of the show. The word cooking was written in 
one of the shows as "cookin'." 
TABLE 7 
NUMBER OF ERRORS FOUND IN DEPUTY DAWG 
Types of Errors Programs Advertising Total 
Mispronunciations ....... 9 2 11 
Indistinct enunciation .... 55 13 68 
Grammatical errors ...... 21 1 22 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 48 2 50 
Total .......... 133 18 151 
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Donna Reed 
Description of program,—In this 30 minute domestic comedy, 
Alex Stone, M.D., and his wife, Donna, deal with problems facing 
parents of teen-age children. Although the brother and sister have 
frequent disagreements, the program emphasizes close family ties and 
respect for the opinions of others. Arrestin', the Campbell Soup 
Company, and Micrin Oral Antiseptic are the sponsors of the entertain¬ 
ment. 
Mispronunciations.—Four words were mispronounced a total of 37 
times on the Donna Reed show. The adjective,just, was pronounced as 
"jist" or "jis" 21 times. "Kin" was the mispronunciation of the verb, 
can, 14 times. The words, get and something, were pronounced as "git" 
and "somp'n" once each. The mispronunciation once of the verb, can, 
was the only error heard in advertising in this category. 
Indistinct enunciation.—The greatest indicator of laxity in 
enunciation was evident in the six ways that the pronoun, you, was 
enunciated. As described in previously mentioned programs, this word 
was enunciated as "cha," "chew," "ja, " "jew," "ya," and "shu" 58 times. 
Your, the possessive form of this pronoun, was poorly enunciated as 
"chore," "yer," and "jer" when elided with the word said immediately 
before, eight times. The initial consonants were not heard in the 
pronouns them, him, and her 18 times. The conjunction, and, was 
slurred to '"n" eight times and the preposition, to, resulted in a 
sound between "ta" and "tu" 13 times. The ending "d," "g," and "t" 
sounds were not audible six times. "Gunna," "gonna," and "wanna" 
served as substitutes for going to and want to 11 times. Other 
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elisions occurred in the enunciations of should have ("shoulda"), 
kind of ("kinda"), out of ("outa"), don't know ("dunno"), come on 
("c'mon"), and suppose ("s'pose") eight times. 
In advertising, five cases of poor enunciation were evident 
in the words and, you, this, and to. 
Grammatical errors.—In the programs sampled, "got" or "got to" 
were said 16 times. The pronoun "me" was used twice in the form of a 
question as the one-word answer to a question. No grammatical errors 
were recorded against the Donna Reed sponsors. 
Dialect, colloquialisms, folk idioms, slang expressions.—Four¬ 
teen expressions, which were said 28 times, were eligible for this 
division. They were: "hi," "guy," "yeah," "dough," "fed up," "kid," 
"it's his baby," (reference to the clinic), "I wouldn't touch your 
job with a 10 foot pole," "He went thattaway," "bucks," "I've got news 
for ya, " "awfully" (used in the sense of very), "cheese" (smile), and 
"That's the way the cookie crumbles." None of these informal speech 
patterns were heard in the commercials. 
TABLE 8 
NUMBER OF ERRORS FOUND IN DONNA REED 
Types of Errors Program Advertising Total 
Mispronunciations  . 37 1 38 
Indistinct enunciation .... 130 5 135 
Grammatical errors ...... 18 0 18 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 28 0 28 
Total   213 6 219 
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Ed Sullivan 
Description of program»—This variety entertainment is char¬ 
acterized by the performance of guest show business personalities who 
sing, dance, do comedy routines, and so forth. Ed Sullivan, master of 
ceremonies, introduces each act. Occasionally, there are acrobatic 
stunts, ventriloquists, animal acts, dramatic readings, excerpts from 
outstanding Broadway and movie acts, and complete programs centered 
around one complete act such as the Ringling Brothers' Circus or the 
Army show. The program is sponsored by the Kodak Company, The Colgate 
Palmolive Company, and Wildroot hair cream. The sales messages are 
delivered by the host, a lady special announcer, and filmed recordings 
Mispronunciations.--During the three week sampling period, 
three errors were heard in the program and eleven in the commercials. 
Incorrect pronunciations were "somp'n" for something, "jis" for just, 
"kin" for can, and "pitures" instead of pictures. 
Indistinct enunciation.—On the Ed Sullivan show, the pronoun, 
you, when said without a pause between such words as would, did, or 
can't resulted in "jew," "ja," and "cha" sounds. At other times the 
word was slurred to "ya." This pattern occurred 20 times in the pro¬ 
grams. The words going to and want to were slurred to "gunna," 
"gonna," and "wanna" 17 times. The initial consonants in the words 
her, him, and them were undelivered 10 times. The conjunction, and, 
was simply uttered as M,n" five times. To cite other indicators of 
indistinct enunciation, the words, don't know, were said as "dunno"; 
because was heard as "'cause"; to became "ta"; and the sentence, 
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"It's a wonderful place,.♦" was slurred to "'sa wonnerful place...." 
You and going to were unclearly enunciated four times in advertising. 
Grammatical errors.—Five errors, including the one heard on 
commercials, were recorded in this section. "Got to" was used instead 
of have to and "can," instead of may, was used in asking permission on 
the program. "Got" replaced have in advertising. 
Dialect, colloquialisms, folk idioms, slang expressions.—Four 
expressions in the program and one in advertising were detected. They 
were, "I swear to ya," "gee," "real" (used for very), and "darned." 
"You bet" was the colloquialism that was heard in advertising. 
Meaningless expressions.—One portion of the advertising matter, 
"Not just clean, but clean clear through," appeared to have little—if 
any—meaning. Laundry is clean or it is not clean. 
TABLE 9 
NUMBER OF ERRORS FOUND IN ED SULLIVAN 
Types of Errors Program Advertising Total 
Mispronunciations  3 11 14 
Indistinct enunciation .... 57 4 61 
Grammatical errors ...... 4 1 5 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 4 1 5 
Total  68 17 85 
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Father Knows Best 
Description of program,—The title of this dramatic comedy is 
not always true in the lives of the Anderson family. This program, 
which deals with the joys and sorrows of parenthood, places emphasis 
on the importance of high ethical values such as honor, truth, cour¬ 
tesy, and respect for the rights of others. It is sponsored by Scott 
paper products, Mazola salad oil, Suppose stockings, Lifebouy soap, 
Kellog's cereals, and Maxwell House coffee. All of the commercials 
are filmed. 
Mispronunciations.—‘Thirty-three errors which represent five 
basic mispronunciations occurred in the Father Knows Best series. 
Just, the adjective, was pronounced as "jis" or "jist" 16 times, "kin" 
was used for the pronunciation of the word, can, nine times; and the 
word, something, was pronounced as "somp'n" six times. Each syllable 
in the word, chairman, was stressed and the verb, got, was pronounced 
"git." No errors were detected in the commercial portions of the 
program. 
Indistinct enunciation.—The most common error in enunciation 
used on this program involved pronouns with a total of 71 indicators 
being recorded. The pronoun, you, was incorrectly enunciated 45 times; 
your, six times; them, five times; and him, her, his, and he, 15 times. 
The second highest number of errors was recorded for the failure of 
the speakers to clearly enunciate "d," "g," and "t" terminal sounds. 
This was observed 22 times. The enunciation of the word of in such 
combinations as can of, proud of, piece of, top of, and the like, 
emerged as an "uh" sound eight times. The words, at all, watch it, 
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let me, give me, come on, ought to, going to, and want to were elided 
19 times. The preposition, to, was slurred to resemble a "ta" sound 
eight times while the word, and, was spoken as '"n" three times. In 
advertising, the "g" ending was audibly omitted from the word having; 
the words, going to, were pronounced as "gonna." 
Grammatical errors.—The most common error in this category 
involved the use of the verb "got" when some form of the verb, have, 
could have been used. For example, have or has could have been used 
instead of "got" that was used in the following sentences: "He's 
got the car." "I've got to tell Mom." "It's got everything." Once 
a nonexistent word "spelt" was used as the past tense of spell. It 
also was noted that the subjunctive mood was not used when it should 
have been. 
Other grammatical mistakes included the use of a double sub¬ 
ject; the use of the adjectives "bad" and "good" to modify verbs 
instead of the adverbs, badly and well; and the incorrect use of the 
pronoun "me." No errors were recorded against the commercials on 
this program. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Thirty-three words or expressions were placed in this section and their 
misuse in the sample resulted in the sum of 62. The expressions heard 
were "yeah," "stuff," "real" (for very), "cop," "aw heck," "sore," 
"So what?," "Knock it off," "Do ya read me?," "I readja loud 'n 
clear," "Put yer brains in neutral," "lay off," "Be my guest," 
"spiel," "bucks," "pin it on" (blame), "kid/s," "guy," "kidding," 
"hi," "gosh," "What do ya know about that?" "What's with her?" 
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"cut out," "burn some rubber," "tol1 'er off," "it's a steal," "layin' 
it on," "clink," "layin1 for you," "pick on us," and "Ducki" In addi¬ 
tion to the above mentioned expressions, a coined word, "Wisenheime- 
ritis," was used in the context of one who pretends to possess undue 
amounts of wisdom. This word was not placed under the heading "Mean¬ 
ingless expressions" because it appeared to have been used in a col¬ 
loquial sense. The commercials did not employ this kind of language. 
TABLE 10 
NUMBER OF ERRORS FOUND IN FATHER KNOWS BEST 
Types of Errors Program Advertising Total 
Mispronunciations ....... 33 0 33 
Indistinct enunciation .... 131 2 133 
Grammatical errors ...... 33 0 33 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 32 0 32 
Total  229 2 231 
Gunsmoke 
Description of program.—Set in the raw pioneer days in Dodge 
City, with a kindly sprinkling of human nature—both good and bad—the 
sound of gunshots ring out and Gunsmoke begins. This half hour west¬ 
ern, dominated by United States Marshall, Matt Dillon and Chester 
Good, his trusted friend and aid, presents many sides of the unwrought 
community and its inhabitants. Usually the marshall apprehends a 
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lawbreaker, but the show is not always as violent as the title implies. 
Sometimes there is no law and order to restore and the lawman has only 
to give assistance to neighbors in distress. Filmed demonstrations are 
presented by the Remington Rollectric shaver. In addition to jingles 
being used to advertise L and M cigarettes, the audience is advised by 
Marshall Dillon to "light up an L and M." 
Mispronunciations.—Six words were mispronounced 24 times in 
the Gunsmoke sample. The mispronunciations of the words something, 
just, can, and get approximated the sounds of those described in pre¬ 
vious sections of this analysis. In addition, the word, worth, was 
pronounced as "wuth" twice; and the preposition, for, was called "fer" 
once. In advertisements, the verb, can, was pronounced "kin" on two 
occasions. 
Indistinct enunciation.—Enunciation of the pronouns you, your, 
her, him, and them was not clear 68 times. The enunciation of these 
words has been described in detail in foregoing divisions of this 
paper. The "d," "g," and "t" endings were dropped in 25 instances. 
A cross between "ta" and "tu" was the pronunciation of the word, to, 
10 times. The words couple of, any of, pair of, out of, off of, and 
bunch of were elided 11 times. Expressions using should have and would 
have were elided to "shoulda" and "woulda" four times; going to and 
want to were elided eight times; and the words, about and because, 
were said as '"bout" and "'cause" four times. In the commercials, 
you and to were indistinctly articulated three times. 
Grammatical errors.—A total of 81 grammatical errors were 
heard in Gunsmoke. Sixty-three of these errors were caused by the 
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use of incorrect verbs. For example, the objectionable "ain't" was 
heard 28 times and the verb, "got" was used in place of the present 
tense forms of have 15 times. Other errors using incorrect verb 
tenses such as "don't" with the third person singular subject; "is" 
with the first and third person plural subjects; "seen" with the past 
tense, "was" with the second person singular person, "knowed" for the 
past tense of knew; and "come" in a situation calling for the past 
tense, totaled 20. Double negatives were heard nine times; double 
subjects, thrice. Incorrect pronouns such as "me" for I and "him" for 
he were noted six times. In advertisements, the verb "got" preceded 
by the contraction, it's, was observed eight times in the jingles. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Twenty-two expressions belonging to this category were heard 29 times 
on Gunsmoke. They were, "yeah," "golly," "gee," "real" and "awful" 
(used as adjectives denoting quantities) "kid/s," "his woman," 
TABLE 11 
NUMBER OF ERRORS FOUND IN GUNSMOKE 
Types of Errors Program Advertising Total 
Mispronunciations  . . 24 2 26 
Indistinct enunciation .... 130 3 133 
Grammatical errors ...... 81 8 89 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 22 2 22 
Total  257 13 270 
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"there ya go" (meaning "Take this"), "hussy," "gal," "I'll be doggone," 
"play yer cards right," "you bet," "mosey up," "fool with me," "plagued 
out," "thanks a lot," "half wit women," "stick ya in the craw," "let 
me be," and "all my born days." These expressions were not detected 
in the commercials. 
Have Gun—Will Travel 
Description of program.—This adult western is so named be¬ 
cause of the main character, Paladin, a philosophic, Robin Hood-like 
gunfighter who advertises his occupation, "Have Gun—Will Travel," on 
a business card. The Old West sets the stage for the quick-drawing 
hero who will travel any distance—for a price—to right a wrong. 
Usually a moral is presented in the 30 minute telecast which is spon¬ 
sored by Anacin, Air Wick, Lifebouy soap, Pepsodent tooth paste, and 
Dristan. 
Mispronunciations.—The word, just, was pronounced as "jis" 
and "jist" five times; can, the verb, was pronounced as "kin" four 
times; and the verb, get, was called "git" twice. No mispronunciations 
were heard in the advertisements presented on this show. 
Indistinct enunciation.—Pronouns were poorly enunciated 55 
times. You, when elided with such words as told, help, can't, what, 
or shows, resulted in such enunciations as "ja," "ya," "cha," "chew," 
and "shew" 26 times; "yer" was said for your twice; and him, her, and 
them sounded like "'im," "'er," and "'em" 27 times. The "d" "g," and 
"t" endings were not pronounced 12 times; the conjunction, and, re¬ 
sembled '"n" four times; and the preposition, to, assumed the sound of 
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"ta" twice. Other irregular enunciations included the "wanna" and 
"gonna" sounds which were said 17 times for want to and going to. The 
word, of, was articulated as "uh" or "a" three times and the first two 
letters were completely omitted from the enunciation of the word, allow. 
Enunciation was clear and distinct in the commercials. 
Grammatical errors.—Of the 33 grammatical errors heard on the 
program, 26 of them were committed by use of the incorrect verb. "Got" 
or "got to" were used eight times when a form of the present tense of 
the verb, have, could have been used. "Ain't" was said seven times, 
and plural verbs were used with singular subjects or vice versa eight 
times. The present tense of the verb, give, was used on three occa¬ 
sions in reference to the past, and double negatives were expressed 
seven times. In advertising, "cleaningest" was used as an adjective 
11 times in jingles and speech. 
TABLE 12 
NUMBER OF ERRORS FOUND IN HAVE GUN—WILL TRAVEL 
Types of Errors Program Advertising Total 
Mispronunciations ....... 11 0 11 
Indistinct enunciation .... 94 0 94 
Grammatical errors ...... 33 11 44 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 20 0 20 
Total   158 11 169 
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Dialect, colloquialisms, folk idioms, slang expressions»—The 
15 words and phrases in this section were heard 20 times on Have Gun- 
Will Travel. They were, "shell out," "kid," "real" (used as a collo¬ 
quialism for very), "fetch," "sho 1nuff," "Don't break my heart," 
"rubbin' noses in the dirt," "stuff," "nope," "much obliged," "cutchew 
down," "I figure," "mad as a March hare," "ship-shape," and "back-sass." 
Dialect, colloquialisms, and other forms of informal language usage 
were not evident in the commercials heard on the show. 
Huckleberry Hound 
Description of program.—A long Southern drawl with a nasal 
quality similar to that of Andy Griffith's and a general air of uncon¬ 
cern are the distinctive features of the cartoon character, Huckleberry 
Hound, who is cast in roles ranging from garbage collector to knight 
in shining armor. Starring in cartoons of their own, but playing 
under the billing of the inimitable "Huck," are his friends Yogi Bear, 
Pixie and Dixie, the mice (or "meces" as they are called), and Jinx, 
the "slang-slinging" cat—feline, that is. The pranks played on this 
very ungrammatical, 30 minute children's cartoon show that is telecast 
under the auspices of Kellogg's cereals are usually silly and seldom 
violent. 
Mispronunciations.—Sixteen words were incorrectly pronounced 
47 times on this program. In addition to mispronunciations of words 
such as just, can, get, and something, which have been described in 
detail on the preceding pages, 11 other discrepancies in pronunciation 
were noted. The plural of mice was called "meces" five times; the 
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word congratulate was referred to as "congrachalate"; hungry, "hongry"; 
they, "dey"; there, "dere"; and idea, "idear." Three words, laryn- 
gitis, picnic, and signal were given more than the correct number of 
syllables in pronunciation and the accents in the words impossible and 
inheritance were improperly placed. While was pronounced "whilest" 
three times. In advertising the stress was placed upon the last four 
letters in the word favorite. The verb, can, was pronounced as "kin" 
three times. 
Indistinct enunciation.—The greatest indicator of language 
laxity in this area was the omission, 30 times, of terminal "d," "g," 
and "t" sounds. The preposition, of, was elided as previously de¬ 
scribed eight times and the have in must have and might have expres¬ 
sions acquired a "musta" tone three times. The pronoun, my, was given 
a "mu" (to rhyme with "ta" above) sound. Other examples of improper 
and indistinct enunciation were noted in the pronouns you, him, her, 
them; in the words don't know and come on; in the going to and went 
to expressions; and in the failure of speakers to enunciate the vowel 
sounds of words. A total of 73 cases of indistinct enunciation were 
recorded. These errors are not discussed here because the same ones 
have been analyzed in other sections of these findings. In commercials, 
the pronoun, you, was not clearly enunciated twice. 
Grammatical errors.—Forty grammatical errors were recorded on 
this program. The verb "got" was recorded 18 times in such expressions 
as "I got a better explanation," "I got (have) every ranger in the 
park...," and "You got that soap ready?" A singular verb was used 
with a plural subject 
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Other errors include the use of double subjects five times; 
double negatives, three; and the use of the pronoun, me, in the objec¬ 
tive when the pronoun in the nominative case should have been selected. 
The ungrammatical form of the plural of mouse was also recorded in this 
section five times. On the commercial side of the program, an incor¬ 
rect pronoun—"me" for I—was heard once and the expression "if'n he" 
was once used. 
Dialect, colloquialisms, folk idioms, slang expressions.—In 
this section of the coding sheets, 17 expressions were heard 64 times. 
The slang saying, "like," which was carelessly thrown at some of the 
least expected places, accounts for 25 of the total. Other expressions 
heard were "ya know," "foolin' aroun'," "howdy," "a sitting duck," 
"big deal," "all shook up," "flipped yer lid," "hit the sackaroo," 
"fellows," "search me," "gee," "guys," "gals," "scram," "gee willikers," 
and "doggone." 
Six expressions belonging to this category were heard seven 
times in commercials. They were "whooping it up," "guys," "gals," 
"howdy," "yeah," and "awfully" which was used as an adjective referring 
to very. 
Foreign words and phrases.—Spanish words and phrases were used 
in one of the programs sampled. 
Monotony of word or phrase choice.—A glance at the number of 
times that the slang expression "like" was used gives an indication of 
its needlessly repetitious use. 
Errors in spelling.—Deliberate errors in spelling were made 
on the program and in the advertising. Presents, the noun, was 
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spelled "preznts" on the show and the cereal grain, oats, was spelled 
"oatz" in the commercials. 
TABLE 13 
NUMBER OF ERRORS FOUND IN HUCKLEBERRY HOUND 
Types of Errors Program Advertising Total 
Mispronunciations . .  47 4 51 
Indistinct enunciation .... 73 2 75 
Grammatical errors ...... 40 2 42 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 64 7 71 
Total  224 15 239 
Lassie 
Description of program.—Scenes from the daily activities in 
life of a little boy, Timmy Martin, and his faithful Collie companion, 
Lassie, are depicted in this dramatic adventure story that has been 
named after the dog. Regardless to the seriousness of the danger that 
faces Timmy, the intuitive, almost human, Lassie always helps to over¬ 
come the obstacle. The Campbell Soup Company is the regular sponsor 
of this presentation. 
Mispronunciations.—Four words were mispronounced 27 times on 
the Lassie sample. They were, just, which was pronounced, as "jis" or 
"jist" 18 times, and get, can, and something which were improperly 
pronounced three times each. The word, something, was also mispro¬ 
nounced once in the commercial. 
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Indistinct enunciation»—Of the 95 instances of indistinct 
enunciation, all of the expressions have been treated in foregoing 
sections of this chapter. It is therefore sufficient to say that the 
previously discussed pronouns were unclearly enunciated 57 times, that 
"d, " "g," and "t" endings were dropped nine times, that the commands 
come on and come here were slurred 12 times, and that the remainder of 
the errors involved eliding groups of words. 
Grammatical errors.—Three types of errors accounted for a 
total of 22 mistakes in acceptable language usage. The pronoun "me" 
was used in nine instances where the pronoun I should have been used, 
and "him" was used for he five times. In 16 cases, the verb, have, 
could have been used in place of the undesirable "got" which was used 
to indicate the present tense. The adjective, "quick" was erroneously 
used for the adverb, quickly. One grammatical error using "got" was 
noted in the message by the sponsors of the show. 
TABLE 14 
NUMBER OF ERRORS FOUND IN LASSIE 
Types of Errors Program Advertising Total 
Mispronunciations ....... 27 1 28 
Indistinct enunciation .... 95 5 100 
Grammatical errors ...... 22 1 23 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 29 0 29 
Total .......... 173 7 180 
53 
Dialect, colloquialisms, folk idioms, slang expressions»—The 
following expressions were used 29 times on the Lassie show» "Yeah," 
"hi," "cut it out," "uh huh," "kids," "clean up the mess," "in the 
olden days," "real" and "awful" (used for very) "on account of," 
"gosh," and "don't rightly know." 
Foreign words and phrases»—Spanish words and phrases were 
heard in one of the programs in the sample. In advertising, French 
words and phrases were spoken. 
Leave it to Beaver 
Description of program.—Beaver is not an animal as one would 
suppose from observing the title of this program. Instead, Beaver is 
actually the nickname for Theodore, the youngest of the four members 
of the suburban Cleaver family. Beaver seems to possess an affinity 
for innocently getting into trouble. Through sympathetic understand¬ 
ing from his parents and older brother, Wallie, the Beaver usually 
learns important lessons in moral and ethical values in this lively 
heart-warming half-hour comedy which is sponsored by Purina Dog Chow. 
Mispronunciations.—In the Leave it to Beaver program, the 
word, just, was pronounced as "jis" or "jist" 21 times. The noun, 
something, was incorrectly pronounced as "somp'n" four times; the 
verb, get, was called "git" three times; and the verb, can, was spoken 
as "kin" seven times. No mispronunciations were detected in the 
sponsor's message. 
Indistinct enunciation.—Pronouns were poorly enunciated 85 
times. These pronouns were you, which was enunciated as "ya," "cha," 
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"shu," "chew," and "jew"; your, enunciated as "yer," five times; them, 
which was called "'um" or "'em" five times; and him, her, his, and he 
which omitted the initial consonants 19 times. The "d," "g," and "t" 
ending sounds were not enunciated 37 times; the preposition, to, was 
slurred 17 times; and expressions followed by of or to were elided or 
slurred 31 times. Other unclear and indistinct patterns of enunciation 
include the eliding of the commands, come here, come on, let me and the 
words, don't know and suppose. The conjunction, and, usually resulted 
in a sound that resembled "'n." Five of the errors mentioned above 
were evident in advertisements. A grand total of 193 cases of indis¬ 
tinct enunciation was recorded in the program and its commercials. 
Grammatical errors.—In this division 17 errors were counted. 
The verb "got" was used in the present tense 11 times. Incorrect pro¬ 
nouns using incorrect cases were noted three times. "Good," the ad¬ 
jective, was used twice in place of the adverb, well; and the verb 
"been" was used once without the auxiliary, have, in the sentence, "I 
been going...." Three grammatical errors, "It's got it with..." were 
heard in the advertising. 
Dialect, colloquialisms, folk idioms, slang expressions.—One 
hundred thirty-six uses were made of 29 expressions in this area. 
Some of the typical indicators were "horsing around," "hi," "guys," 
"squirt," "yeah," "kid/s," "gee," "sore," "creep" (a person), "chicken 
out," "crummy," "croak," "on accounta," "how come," "real neat," "all 
shook up," "clobber," "golly," "scram," "kiddin'," "foolin'," "beat 
it," "pipe down," "lay off," "knock it off," "wise him up," "fill 
55 
'im in," and "big deal." The two colloquialisms heard on the commer¬ 
cials three times each were "chow time" and "great tasting." 
TABLE 15 
NUMBER OF ERRORS FOUND IN LEAVE IT TO BEAVER 
Types of Errors Program Advertising Total 
Mispronunciations ....... 35 0 35 
Indistinct enunciation .... 188 5 193 
Grammatical errors ...... 17 3 20 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 136 6 142 
Total  376 14 390 
Lock Up 
Description of program.—This 30 minute detective series is 
based on the central idea that "the truth shall make you free." The 
episodes revolve around the detective tactics of Maris, a civil lawyer 
who, convinced of the innocence of certain individuals brought to his 
attention, accepts criminal cases. The lawyer, in a most ingenious 
manner, uncovers information which proves to the police department the 
guiltlessness of the accused. The Strietman Biscuit Company and the 
Hydro Gas Corporation, a local concern, are the show's sponsors. 
Mispronunciation.--The words can, get, and just were mispro¬ 
nounced 19 times in ways that these words were mispronounced on 
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programs that have already been described. In addition, all right was 
erroneously called "aw right" twice. On the commercial spots, the verb, 
can, was mispronounced four times. 
Indistinct enunciation.—The unclear enunciation of the pro¬ 
nouns you, your, her, him, his, and them which have been discussed on 
other programs were responsible for 73 of the 96 irregularities under 
discussion. The final "d," "g," and "t" sounds were noticeably 
omitted 12 times. The words going to, want to, can of, out of, and 
lot of were elided 11 times in Lock Up. The announcers for the adver¬ 
tised products were responsible for the nine cases of indistinct enun¬ 
ciation heard in the commercials. 
Grammatical errors.—Of the 18 grammatical mistakes heard on 
the program, 12 used the past tense of the verb "get" when the present 
tense of the verb, have, should have been used. One other verb error 
occurred: the past tense of the verb, do, was used with the third 
person singular subject, present tense. Double subjects were heard 
twice and the pronoun "me" was used incorrectly as an object of the 
verb, is. The shocking use of the adjective, most, with the incorrect 
adjective "beautifullest" which was used to indicate a degree of com¬ 
parison was also heard. The last grammatical error detected was the 
use of "unsuspicioning" for the word unsuspecting. No grammatical 
errors were heard in advertising. 
Dialect, colloquialisms, folk idioms, slang expressions.—The 
following representatives of this category were heard 33 times on 
Lock Up: "What the dickens," "darned," "blasted," "gol darnedest," 
"yep," "yeah," "I figure ," "cop," "motorcycle cowboy," "kid," "he 
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ditched me," "dig that crazy music," "Drop deadi" "hi," "poundin' a 
beat," "knock myself out," "uh huh," "don't let's...," and "pretty 
good" which was used in the sense of very good or very well. This 
speech pattern was not detected in the messages from the sponsors. 
TABLE 16 
NUMBER OF ERRORS FOUND IN LOCK UP 
Types of Errors Programs Advertising Total 
Mispronunciations ....... 21 4 25 
Indistinct enunciation .... 96 9 105 
Grammatical errors ...... 18 0 18 
Dialect, colloquialism, folk 
idioms, slang expressions ... 33 0 33 
Total  168 13 181 
Malibu Run 
Description of program.—Malibu Run is an extension of the 
Aquanauts adventure series. It stars Larry and Mike, two skin diving 
friends, who seem to be more often in trouble than out of it. The 
divers, between turns in constant involvement with other people's 
problems—which ultimately become their own—operate a nautical store. 
This hour long entertainment is sponsored by Anacin, Crest toothpaste, 
DuPont Lucite wall paper, Frenchette salad dressing, Kent cigarettes, 
Rise Rapid Shave, and Swan soap. 
Mispronunciations.—On this section of the coding sheets, five 
words were mispronounced 33 times. The word, just, was called "jis" 
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and "jist" 14 times; the verb, can, was pronounced as "kin" 13 times; 
and the expression, all right, was erroneously spoken as "aw right" 
four times. One mispronunciation each was recorded against the noun, 
something, and the verb, get. These words were respectively called 
"somp'n" and "git." In advertising, the adjective, just, was mispro¬ 
nounced twice. 
Indistinct enunciation.—More than half of the signs of lan¬ 
guage laxity in this area can be attributed to poor enunciation of the 
pronouns, you, your, her, him, he, and them. These words were incor¬ 
rectly enunciated 114 times. The expressions going to and want to 
were slurred to sound as "gunna," "gonna," and "wanna" 21 times while 
the preposition, of, which followed nouns, verbs, and adjectives 
resulted in a previously described "a" sound 10 times. The terminal 
letters "d," "g," and "t" were inaudible in 18 cases. Other examples 
of the slurring of two words are come on ("c'mon"), come here ("c'mere"), 
give me ("gimmie"), and must have ("musta"). This was done 11 times. 
The single words to, for, and supposed were elided 12 times. Five 
indistinct enunciations—failure to pronounce terminal letters of 
words and poor enunciation of the word, your—were apparent in the 
commercials. 
Grammatical errors.—Three types of grammatical errors were 
observed in the 26 errors that were heard on Malibu Run. Sentences 
containing double subjects were heard three times. On four occasions, 
the first person singular pronoun, which received the action of the 
verbs, was stated as "me." Lastly, incorrect verbs were recorded 19 
times. Sixteen of these verb errors were registered because of the 
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undesirable use of the past tense of the verb "get" which was used in 
place of have or has. Twice a singular verb was used with a plural 
subject. Once, the verb seen was used with the past tense first per¬ 
son singular subject. Grammatical errors were not detected in adver¬ 
tising. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Nineteen expressions in this category were used 56 times on this pro¬ 
gram. They were, "cross my heart," "I'll buy it" (meaning I believe 
that), "I figure," "ya bet," "scout's honor," "the prize pecan," "cut 
you down," "level with you," "this joker," "loveable ole cuss," "it's 
a deal," "guy," "kid/s," "cop," "awful" (used for the adjective, very), 
"good (used in place of the adverb, well), and "yeah." In the commer¬ 
cials, "real" was used as a colloquialism for very. 
Foreign words and phrases.—Spanish words and phrases were 
spoken several times on one of the Malibu Run programs in the sample. 
TABLE 17 
NUMBER OF ERRORS FOUND IN MALIBU RUN 
Types of Errors Program Advertising Total 
Mispronunciations ....... 33 2 35 
Indistinct enunciation .... 186 5 191 
Grammatical errors ...... 26 0 26 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 56 0 56 
Total  301 7 308 
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Maverick 
Description of program»—The debonaire, gambling Old West 
Maverick brothers, two casual vagabonds, are responsible for the 
morals—good and bad—portrayed on this, another of the so-called 
adult westerns. The 60 minute program focuses around the false 
accusation—usually by the treachery of a beautiful woman—of Bret 
or Bart who, in order to prove his innocence, must uncover the offend¬ 
ing culprit. The Kaiser Aluminum Industries, Salem cigarettes, 
Noxzema skin cream, Dial soap, and Dash dog food are the sponsors. 
Mispronunciations.—Three words were mispronounced 17 times 
on Maverick. Just was pronounced as "jis" and "jist" six times; the 
verb, can, was called "kin" seven times; and the verb, get, was pro¬ 
nounced as "git" four times. In advertising, can was called "kin" 
once. 
Indistinct enunciation.—Words were unclearly enunciated 143 
times on this show. Pronouns, being indistinctly enunciated 90 times, 
head the list. You, the pronoun, was slurred to "ya," "ja," "jew," 
"cha," "chew," and "shu" 60 times and its possessive form, your, was 
called either "ya" or "yer" seven times. The pronouns him, her, his, 
her, and them were elided as described in other programs 23 times. 
The "ing" endings of words were contracted to "in"' on 16 
occasions and the conjunction, and, was shortened to just M,n" three 
times. Groups of two words such as going to, two of, and must have 
were slurred 27 times. The preposition, to, in sentences not including 
going to and want to resulted in a "ta" sound seven times. In adver¬ 




Grammatical errors»—The past tense verb "got" was used in 13 
places as a replacement for a present tense form of the verb, have. 
"Ain't" was heard four times and the verb "come" was used as the past 
tense verb. Pronouns were incorrectly used four times—"me" for I 
twice and "them" for those twice. Grammatical errors were not apparent 
in the commercials. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Twenty-five expressions in this area were in use 39 times. The follow¬ 
ing expressions give an example of the speech patterns heard on 
Maverick: "I figure to," "in the clink," "smart hombre," "I've had 
my fill," "Be my guest," "I don't hold with," "kid/s," "Saints be 
praised," "would be in clover if," "he hit it that rich," "yeah," "I'm 
hanged if," "how come," "Mum's the word," "nope," "I'll be a ring¬ 
tailed bull," "Hang on to 'ya* hat," "squeal," "slip of a girl," "Oh, 
TABLE 18 
NUMBER OF ERRORS FOUND IN MAVERICK 
Types of Errors Program Advertising Total 
Mispronunciations . .  17 1 18 
Indistinct enunciation .... 143 4 147 
Grammatical errors ...... 22 0 22 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 39 0 39 
Total  221 5 226 
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dear," "guy/s," "it beats me," "Don't ask me," and "cheap tinhorn." 
None of these expressions were recorded in the advertising matter. 
Foreign words and phrases.—Spanish words and phrases were used 
in the program. 
Perry Mason 
Description of program.—The character, Perry Mason, created 
by Erie Stanley Gardner is a brilliant defense attorney who, with his 
office force, has to turn into a detective in order to prove that "a 
man is innocent until proven guilty." As a rule, the hour long pro¬ 
gram is divided into two parts. The first half hour of the presenta¬ 
tion involves a client who is in need of the lawyer's services; the 
second half-hour is a courtroom battle between Mason and the astute 
prosecuting attorney. Bayer aspirin, the Colgate-Palmolive Company, 
Parliament cigarettes, Pream, and Windex are the sponsors of the 
entertainment. 
Mispronunciations.--Three words were mispronounced seven times 
on this show. "Kin" was spoken for can four times; just was called 
"jis" twice; and all right was referred to as "aw right." 
Indistinct enunciation.—Pronouns, being elided with words 
that preceded them, were responsible for 75 of the 113 errors tabu¬ 
lated in this division. The faulty enunciation of the pronoun, you, 
which was called—depending upon the word that came before it—"ya," 
"chew," "ja," "jew," or "cha"—accounted for 51 of these mistakes. 
Other pronouns, him ('"im"), her ('"er"), he ('"e"), them ("'em"), 
and your ("yer" and "shur") were unclearly enunciated 29 times. The 
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of, in such words as out of, lot of, full of, kind of and the to, in 
such expressions as to meet or have to were carelessly elided 13 times. 
The terminal "d," "g," and "t" endings were silent eight times and the 
initial vowel sounds were eliminated twice. The expressions going to 
and want to were elided to "gunna," "gonna," and "wanna" 10 times. 
In advertising, the pronoun, you, was poorly enunciated four 
times; terminal endings were dropped three times; and the words, them 
and your, were indistinctly enunciated three times. 
Grammatical errors.—Fifteen incorrect grammatical usages were 
noted in the programs sampled. The largest number of errors occurred 
because of the use of the verb "got" when have should have been used. 
An incorrect pronoun—"myself" instead of me was used once and the 
word "raised" was used when reared was the correct verb. No grammat¬ 
ical mistakes were heard in the commercials. 
Dialect, colloquialisms, folk idioms, slang expressions.—"Ole 
man" (father), "fellow," "bosom pals," "yeah," "take it easy," "hood¬ 
winking people," "con man," "other end of the squeeze play," "dough," 
and "darn" were indicative of the expressions that were heard 13 times 
on the program. Language usage was not as relaxed as this in the 
advertisements used on Perry Mason. 
Meaningless expressions.—A detergent was advertised as having 
the ability to wash "not just clean, but clean clear through." This 
"clean clear through" seems to be a play on words since a thing is 
clean or it is not clean. 
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TABLE 19 
NUMBER OF ERRORS FOUND IN PERRY MASON 
Types of Errors Program Advertising Total 
Mispronunciations ....... 7 0 7 
Indistinct enunciation .... 113 10 123 
Grammatical errors ...... 16 0 16 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 13 0 13 
Total  149 10 159 
Pete and Gladys 
Description of program»—This domestic comedy, sponsored by 
the Goodyear Rubber Company and Carnation Instant dry milk, is a 30 
minute series of preposterous mishaps—ranging from building a "do- 
it-yourself" greenhouse to "babysitting" with the neighbor's dog. The 
star, Gladys, is a well-meaning but inane suburban housewife who seems 
to perform a minimum of household chores. Pete, the witty insurance 
executive husband, is quite devoted and seemingly resigned to his 
wife's mental shortcomings. 
Mispronunciations.—Three words—just, get, and can—were mis¬ 
pronounced as "jist," "git," and "kin" 16 times on Pete and Gladys. 
In advertising, the verb, can, was pronounced as "kin" six times. 
Indistinct enunciation.—The pronoun you—when preceded by 
such words as did, would haven't, told, tells, and want--was elided 
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53 times in the program and three times in commercials as "ja," "ya," 
"cha," "jew," "shu," and "chew." To the contrary, the pronoun, your, 
was enunciated as "yer" only once in the program, but twice in adver¬ 
tising. Other pronouns, him ('"im"), her ("'er"), he ('"e"), and them 
("'em") were slurred 34 times. Initial sounds were omitted only once, 
in the word, except ('"cep'") while consonant sounds were clearly 
dropped eight times. The word, to, in such expressions as "All you 
have to do" and "hard to find" was enunciated as "ta" six times. The 
"up" sound in the word suppose was smothered so that the enunciation 
ended as "s'pose." The slurring of two words was noted 30 times in 
such expressions as want to, come on, and decks of. In advertising, 
this latter error was noted once. 
Grammatical errors.—Errors in this section narrowed to two 
types. An incorrect pronoun using "us" as the subject of the verb in 
the nominative case was heard in the sentence, "Us key men have to 
keep up with the news." 
The other grammatical errors involved the use of the incor¬ 
rect verb "turnt" which was used in the past tense. The singular verb 
"is" was used with plural subjects twice. The last error noted in 
this section was the indiscriminate use of the verb "got" which was 
used 16 times. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Thirty of these expressions were used 55 times. Illustrative examples 
of these kinds of language are: "gee," "gosh," "great," "confound it," 
"It's the greatest," "awful" (very), "Holy smokel" "darn it," "yeah," 
"Wowl" "yep," "work like a dog," "you bet," "nut," "lamebrain," 
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"knucklehead," "kid/s," "guy/s," "fellow," "salt of the earth," "high" 
(intoxicated), "hi," "keep cool," "take it easy," "stashed," "pretty 
(very) nice," "swell a ya," "I've got news for you," "you're kidding," 
and "SissyJ" This kind of language was not evident in advertising. 
Foreign words and phrases.—The French words, au revoir and 
n'est-ce pas, were heard in one of the programs in the sample. 
TABLE 20 
NUMBER OF ERRORS FOUND IN PETE AND GLADYS 
Types of Errors Program Advertising Total 
Mispronunciations .  . 16 6 22 
Indistinct enunciation .... 127 6 133 
Grammatical errors  22 0 22 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 55 0 55 
Total .......... 220 12 232 
Popeye Theater 
Description of program.—This locally telecast 15 minute car¬ 
toon show is hosted by Admiral Zin who, in addition to reading letters 
sent in by children and giving a secret message that can only be de¬ 
coded on the "Official Popeye Club Secret Code Card," shows one or 
two Popeye cartoons. 
Popeye, of course, is the pipe smoking, brawny—but brainless— 
ungrammatical little sailor who is able to receive supernatural strength 
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when needed from a can of spinach which he inevitably carries. The 
cartoons are distinctive for their din and general confusion. 
Just prior to the sampling period the program had been cut 
from a 30 minute presentation to one lasting 15 minutes. The show 
was not commercially sponsored during the sampling period although it 
has had sponsors prior to and after the change in time. 
Mispronunciations.—The incorrect pronunciation of four words 
was recorded four times. These words were: can ("kin"), idea 
("idear"), think ("tink"), and nothing ("nut'n"). In the introduc¬ 
tion to this chapter criteria were established for mispronunciations 
and indistinct enunciation. The two latter words were not placed in 
the section "Indistinct enunciation" because it was felt by the writer 
that these words were obviously intended to sound as mispronunciations 
rather than having been slurred. 
Indistinct enunciation.—Final "d," "g," and "t" sounds were 
not heard 11 times. Likewise, beginning sounds were omitted in the 
enunciation of the words than ("'n"), them ("'em"), and because 
("'cause"). The words, to and the, respectively acquired "ta" and 
"da" sounds. Going to was enunciated as "gonna" and the of, in such 
expressions as kind of and stock of, was muffled to an "a" sound. 
Finally, the pronouns, you and your, were enunciated as "ja," "ya," 
"cha," and "yer." A total of 34 cases of indistinct enunciation was 
recorded in the Popeye Theater. 
Grammatical errors.—In marked contrast to the other programs 
analyzed in this chapter, the use of the verb "got," used in the sense 
of have, was not detected in Popeye. It was noted that the pronoun 
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"me" was used for its possessive case nine times and "him" was used 
for he twice. "Hurted" and "kilt" were spoken for past tenses. It 
was also observed that the subjunctive mood was not applied where it 
should have been. Too, it was detected that the expression "it'warn1t" 
(it were not) was erroneously used; the verb "were" was obviously used 
with a singular subject, it. Finally, the expression "shoulda took" 
was heard. This expression was ungrammatical for two reasons. First, 
it implied "should of" which was clearly incorrect; and secondly, the 
conditional use of the past participle would cause the irregular verb, 
took, to change. 
Dialect, colloquialisms, folk idioms, slang expressions.—The 
following 13 expressions which were used 18 times were placed in this 
category: "hi," "the ham" (person), "ya bum," "chow," "beginning to 
boil" (get angry), "the dirty rodent," "hit the road," "Boy, oh boyj" 
"rootin’ tootin' good time," "phooey," "I've a hankering to...," and 
"in all my bom days." 
TABLE 21 
NUMBER OF ERRORS FOUND IN POPEYE THEATER 
Types of Errors Program Advertising Total 
Mispronunciations ....... 4 4 
Indistinct enunciation «... 34 34 
Grammatical errors ...... 17 17 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 18 18 
Total .......... 73 73 
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Rawhide 
Description of program.—Another western, this television enter¬ 
tainment depicts the post-Civil War movements of the "cattle drovers" 
who move the cattle between Texas and Sedalia, Missouri. Sometimes 
the incidents reflect events that happen to the Ramroder who goes 
ahead of the wagon train in search of water or to survey the terrain. 
Other episodes center around incidents in the towns through which the 
cattlemen pass with Favor, the leader, getting involved in the correc¬ 
tion of injustices. The entertainment is sponsored by Maxwell House 
Instant coffee, Lustre Creme shampoo, L and M and Marlboro cigarettes, 
Windex, Ipana toothpaste, Bufferin, and the Nabisco Company. 
Mispronunciations.—Eleven words, totaling 64 incorrect pro¬ 
nunciations were counted on this show. The mispronunciation of the 
word, just, which was pronounced as "jis," "jes," and "jist" and used 
as an adjective and as an adverb, was recorded 21 times. The verbs, 
can, get, and forget, were pronounced as "kin," "git," and "forgit" 
23 times. Congratulations, all right, and something were respectively 
mispronounced as "congrajalashuns," "aw right," and "somp'n." The 
following words have not been incorrectly pronounced in any of the 
preceding analyses: without—pronounced "without1n" five times; 
acting—pronounced "ackin"' once; horses—pronounced "hosses" three 
times; and asked—pronounced "ast." 
One mispronunciation of the word anacids ("anta-acids") was 
heard in the advertising. 
Indistinct enunciation.—Language laxity, by use of unclear 
and indistinct enunciation, was demonstrated on 270 different 
70 
occasions. The second person singular pronoun was, as described in 
foregoing sections, incorrectly enunciated as "ya," "cha," "ja," and 
"chew" 76 times. Its possessive case was called "yer" four times. 
Other pronouns—them, his, her, him, and he—were slurred 43 times. 
Words such as glass of, south of, want to, going to, and might 
have were elided 57 times. The prepositions, to and for, were enunci¬ 
ated as "ta" and "fer" 20 times. The final "g" and "t" letters in 
such words as interesting and geologist, and the beginning letters 
in words as before and excuse were unenunciated 67 times. Lastly, 
syllables within the words probably ("prob'ly") and suppose ("s'pose") 
were elided. 
In advertising, enunciation was indistinct on 10 occasions in 
four of the areas cited above—pronunciation of the word, you; drop¬ 
ping "g" endings; and faulty articulation of the words to and of. 
Grammatical errors.—A diversity of errors were noted in 
Rawhide. The incorrect verb "got" was used on 23 occasions when sub¬ 
stitutions with the verb, have, could have been made. Other incor¬ 
rect verb usages included the past participle of the verb saw which 
was used without an auxiliary verb; the use of the singular verb "was" 
with plural subjects; "don't" which was used with the third person 
singular subject; the verb "come" which was used with the third person 
singular subject; and the expression "mighta" (might of) which was 
obviously incorrect. The expression "ain't" was heard 27 times. 
Among other grammatical errors heard, the following bear 
mentioning. The adjective "easy" was spoken when easily, the adverb, 
should have been said. Double negatives were heard four times; double 
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subjects, twice. Pronouns—"them" for those, "me" for I, and "he" 
for him—were recorded as incorrect six times. Grammatical misuse 
was not detected in the advertising. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Typical of the expressions heard in this division were "more gall than 
a pole cat," "yeah," "fetch," "fool thing," "bound for," "sick pas' 
doctorin'," "take it easy," "how about that," "howdy," "fer a spell," 
"better'n" (more than), "do ya figure," "fellow," "cleaner'n a hound's 
tooth," "whippersnapper," and "It don't make much matter." These ex¬ 
pressions were used 22 times in the program. The greeting, "hi," and 
the admonition, "Don't be such a square," were the only colloquialisms 
that were recognized in the commercials. 
TABLE 22 
NUMBER OF ERRORS FOUND IN RAWHIDE 
Types of Errors Program Advertising Total 
Mispronunciations ....... 64 1 65 
Indistinct enunciation .... 270 10 280 
Grammatical errors ...... 79 0 79 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 22 2 24 
Total  435 13 448 
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Real McCoys 
Description of program»—The joys and sorrows of family living 
are stressed in the comedy of the industrious, down-to-earth McCoys— 
the family that immigrated from "the hills of Wes' Virginie to sunny 
California." Grandpappy Amos, the stubborn, cantankerous, illiterate 
head of the family may well be the reason for the title of the show 
because he and the other characters are real in their own uneducated 
commonplace ways. Too, the program which is sponsored by Gleem tooth¬ 
paste, Prell shampoo, Secret deodorant, and Ivory liquid detergent 
subtly places values on the dignity of honest labor, respect for the 
opinions of others, and the importance of courtesy. 
Mispronunciations.—Most of the 89 errors in pronunciation can 
be traced to accenting incorrect syllables. For example, stress was 
placed on the wrong syllables in the words department, California, 
respects, insurance, insured, celebration, delayed, condition, expense, 
deserve, report, lieutenant, description, and triplicate. 
Other words that were mispronounced were just ("jes," "jis," 
"jist"), pictures ("pitures"), Virginia ("Virginie"), Pensacola 
("Pensecole"), whip ("whup"), champion ("champeen"), creek ("crick"), 
get ("git"), can ("kin"), all right ("aw right"), hurt ("hut"), 
extra ("extree"), borrow ("borrie"), forget ("forgit"), something 
("somp'n"), except ("'cep'"), against ("agin"), cider ("cidee"), 
idea ("i^dee"), was ("wuz"), and wasn't ("warn't"). 
Two words, just and can, were mispronounced in the dramatic 
commercial presentation that was made by three characters in the Real 
McCoys show. 
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Indistinct enunciation»—A total of 213 errors in enunciation 
were recorded. The highest number of mistakes—93—were caused by the 
characters' failure to audibly articulate the "d, " "g, " and "t" endings 
and the initial vowel and consonant sounds of words. The improper 
enunciation of pronouns was the reason for the second highest number, 
76. The pronoun, you, when elided with other words in a previously 
described manner acquired such sounds as "ya," "cha," "jew," and "ja." 
Other indistinct enunciations among pronouns were them ("'em"), him 
('"im"), her ('"er"), he ('"e"), and your ("yer"). 
Following are other examples of inarticulate speech which were 
heard on this program. The word, to, when followed by such words as do, 
me, or all and when preceded by such words as going, like, or back, was 
delivered as a cross between the "ta" and "da" sounds. The conjunction, 
and, was abbreviated to "'n." The verb, have, in such uses as might 
have and should have acquired a "da" sound such as "shoulda." Expres¬ 
sions like dreams about, come on, and let me were elided 23 times. 
In advertising, 11 cases of indistinct enunciation were heard 
in the dropping of terminal endings eight times, in enunciating the 
word, of, as "a," and in the enunciation of the words "come on." 
Grammatical errors.—Six types of grammatical irregularities 
were apparent in the 93 errors recorded. Double negatives were heard 
10 times; double subjects, twice. The definite article, an, was not 
used on two occasions preceding vowels. Instead, the indefinite 
article was spoken. The adjectives "easy," "practical," and "perfect" 
were employed in place of the adverbs easily, practically, and per¬ 
fectly. 
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The ungrammatical "ain't" was heard 23 times. The verb "got" 
was used in the present tense in such expressions as "I got somethin' 
to do" and "I haven't got time to set down" 22 times. Other errors 
involving mistakes in verbs were the use of "don't" for doesn't, 
"done" for did, "seen" for saw, "knowed" for knew, "calls" for call, 
"drunk" for drank, "bring" for brought, and "was" for were. Mistakes 
in the use of pronouns included the use of "them" for those and "us" 
for we. 
Five grammatical errors were recorded against the sponsors of 
the Real McCoys. Two of the errors were made because of the indiscrim¬ 
inate use of the verb "got." The other two errors were made because 
the pronoun "me" was used with the pronoun you in a sentence with a 
double subject and the pronoun "them" was used in the expression, 
"...sweeten up them kisses." 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Thirty-one expressions of this kind were heard 59 times in the Real 
McCoys. They were, "reckon," "yeah," "yup," "riled up," "vittles," 
"gol durned," "aimin' ta," "What's ailin' you?" "a spell" (period of 
time), "shook up," "go whole hog," "high on the hog," "More power to 
ya," "tell 'em straight out," "crusty ole...," "snap shooter" 
(camera), "Stop jawin' about it," "Good riddance!," "awful" (very), 
"fellows," "Howdy," "How about that?" "Hi do" (greeting), "I figure," 
"simmer down," "you bet," "yall" (you people), "By Jimminyj," "by 
golly," "fiddlin' aroun' with," and "right neighborly." 
"Grease jis scats" was the only expression in this category 
recorded for the commercials 
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Meaningless expressions.—The expression "softness you can 
feel" seems quite meaningless since the word, soft, connotes a quality 
which is susceptible to the sense of touch. 
TABLE 23 
NUMBER OF ERRORS FOUND IN REAL McCOYS 
Types of Errors Program Advertising Total 
Mispronunciations  89 4 93 
Indistinct enunciation .... 223 11 234 
Grammatical errors  94 5 99 
Dialect, colloquialisms, folk 
idioms, slang expressions . . . 59 1 60 
Total   465 21 486 
Rescue 8 
Description of program.—An organized team of municipal em¬ 
ployees on a rescue squad working for 30 minutes in a synchronized 
manner to save a life is the theme of this adventure series. Some¬ 
times the task places the scene in the city, at other times the job 
is done in rural areas. As the drama unfolds, a narrator keeps the 
audience informed on the circumstances surrounding the rescue and the 
steps in the actual liberating process. The program is sponsored by 
three Tallahassee firms, the Tallahassee Federal Savings and Loan 
Association, Southern Electric Company, and Turner's store» 
Mispronunciations.—The incorrect pronunciation of five words 
was detected 19 times in this program. The word meaning able to, can, 
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was improperly pronounced as "kin"; something as "som'n" once; and all 
right, "aw right" three times. The words, just and get, were respec¬ 
tively pronounced as "jis" and "git" four times each. The word, can, 
was mispronounced twice in advertisements delivered by a local 
announcer. 
Indistinct enunciation.—While the total number of indistinct 
enunciations ran high, this figure was not as high as many of the pro¬ 
grams that have been discussed. "Show ya," "wouldja," "don'tcha," 
"won'tchew," and "consideredjew" are examples of the ways that the 
pronoun, you, was elided and indistinctly enunciated on 36 separate 
occasions in the program, but only once in the commercials. The pro¬ 
nouns his, him, and them were similarly enunciated 12 times. "On 
topa," "this parta," "didn't hafta come," and "tryta give" are 
illustrative cases of the slurring of the words of and to. The con¬ 
cluding "d" and "g" sounds were dropped in words like "aroun1" and 
"goin1" 25 times in the program; once in advertising. In pronouncing 
two or three words such as not at all ("notatall"), come on ("c'mon"), 
and some of that ("sommathat"), it was observed that adequate pause 
was not given between words to allow for clear enunciation. 
Grammatical errors.—Incorrect grammar was noted in the pro¬ 
gram 15 times but not at all in the commercials. The largest number 
of mistakes—11—were made because of the indiscriminate use of the 
past tense "got" in present tense usage. "Ain't" and double negatives 
were detected twice each. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Twelve colloquialisms were heard 21 times in the program sample. 
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These expressions were "yeah," "kid," "dragging around from pillar to 
post," "so help me," "buddy," "take it easy," "don't do me any favors," 
"break bread with us," "let's go" (meaning, in this instance, pull the 
rope), "hang on," "do ya figure," and "all set." One colloquial phrase, 
"burning up to tell you" was heard in the advertising. 
TABLE 24 
NUMBER OF ERRORS FOUND IN RESCUE 8 
Types of Errors Program Advertising Total 
Mispronunciations ....... 19 2 21 
Indistinct enunciation .... 100 4 104 
Grammatical errors ...... 15 0 15 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 21 1 22 
Total .......... 155 7 162 
Rifleman 
Description of program.—This western, unlike any of the others, 
has an unusual team. Teams are not unusual in western shows--Matt 
Dillon has Chester; the Maverick brothers play as a team; and the 
Ramroder, Favor, and Wishbone, the cook, in "Rawhide" play, more or 
less, as a team—but Rifleman is distinctive in that the Rifleman's 
young son is his partner. Together, in a silent union, they trudge 
through the coarse, raw mining town (including the saloon) while the 
father upholds for half an hour, in his own gun-pumping way, justice. 
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Sponsors of this show are Tide detergent, Crest toothpaste, Prell 
shampoo, and Lilt home permanent. 
Mispronunciations.—-Thirty-nine errors were apparent in the 
pronunciation of eight words. Just, get, can, all right, and something 
were mispronounced in the program. Because these words have been dis¬ 
cussed in detail on many of the other shows, an elaboration will not 
be made here. In addition, wrestle was pronounced "rassle"; horse, 
"hoss"; and the accent was placed on the first syllable in the word, 
defense. In the commercials, the word, just, which was used as an 
adverb, was pronounced "jis." 
Indistinct enunciation.—Irregularities in this area were 
responsible for 157 mistakes in the program and eight in advertising. 
Three enunciations were characteristic of the pronoun, you—"ja," 
"jew," and "ya." These were heard 42 times in the show and twice in 
advertising. The possessive case of this pronoun was enunciated as 
"yer" once in the commercials and three times in the show. Other pro¬ 
nouns were articulated as "’em" (them), "’im" (him), and '"is" (his) 
18 times in the program. "D, " "g, " and "t" ending sounds were ignored 
39 times in Rifleman and once in advertising in the enunciation of the 
word "protek." The words, to and suppose, were elided once each in 
advertisements and six times in the show under discussion. Have, when 
preceded by must or could, was slurred to a sound that was a cross 
between "da" and "ta." Two words, such as stick of ("sticka"), come 
here ("c'mere"), more than ("more'n"), and going to ("go'n") were 
elided 33 times in the show and twice in the commercials. 
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Grammatical errors.—In the program, 38 mistakes in acceptable 
English usage were recorded. Two errors were heard in advertising. 
The present tense use of the verb "got" was heard 12 times on Rifleman 
and once in the commercials in such expressions as "I got some nice 
salt park" and "Got a washing problem like Mrs. Buckner's?" "Ain't" 
was heard 10 times; "done" was used as a past tense verb without an 
auxiliary three times; and the singular verbs "was" and "is" were 
used once each with plural subjects. Double negatives were said 
three times. 
Other grammatical errors heard on Rifleman involved the use of 
the adjectives "quick," "awful," and "bad" ("deep" in advertising) for 
the adverbial forms of these words. Pronouns, too, were incorrectly 
used. The relative pronoun "what" was erroneously said for the per¬ 
sonal pronoun, whom, in the sentence "I have a sister living there 
what I haven't seen...." The pronoun "they" was used in reference to 
a place in the sentence "You bet they (there) was...." 
Dialect, colloquialisms, folk idioms, slang expressions.—This 
kind of language was demonstrated in the expressions, "No siree," "mad" 
(angry), "he clipped me," "sonofagun," "yeah," "kid," "we figured," 
"lollygagging," "the first piecea lead you catch," "gum 'em" (chew 
without teeth), "fellow/s," "real" (very), "search me," "ornery," 
"drives a hard bargain," "hoi1 on," "You used to chew up horsethieves 
and spit 'em out," "ya wouldn't much like," "reckon," and "you bet." 
In advertising, "We'll go you one better" was heard. 
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TABLE 25 
NUMBER OF ERRORS FOUND IN RIFLEMAN 
Types of Errors Program Advertising Total 
Mispronunciations ....... 39 1 40 
Indistinct enunciation .... 166 8 174 
Grammatical errors ...... 38 2 40 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 20 1 21 
Total  263 12 275 
Route 66 
Description of program»—Two friends, Todd and Buzz, traveling 
cross-country in a sports car to no particular place play the leading 
roles in this power-packed adventure run which sometimes amounts to an 
hour of tense drama. The team stops off at various cities and towns 
along the famed Route 66 long enough to find employment for short 
periods of time. Sometimes upon request, sometimes of their own 
volition, the two set out to right the wrong doings of others before 
continuing their endless and aimless journey. The show is sponsored 
by Chevrolet Corvair, Bayer aspirin, Phillips' Milk of Magnesia, and 
Marlboro cigarettes. 
Mispronunciations.—Nine words were pronounced incorrectly 35 
times. The verb, asked, was pronounced as "ast" twice; education, 
"ejakashun"; and genuine, "genuwine." Other mispronunciations heard 
which have been previously analyzed were just ("jis"), can ("kin"), 
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get ("git"), all right ("aw right"), something ("somp'n"), and con¬ 
gratulations ("congrachalashuns"). One mispronunciation—"kin" for 
can—was heard in the sponsors' messages. 
Indistinct enunciations.--As in the other programs the pronouns, 
you and your, were indistinctly elided with other words as "ja," "ya, " 
"cha," "chew," "jew," "yer," and "cher" 104 times. Them, her, him, 
and his were inarticulately spoken 42 times. Consonant endings and 
vowel beginnings were dropped from words such as "tellin'," M,n" 
(and), "groun1," "lif" (lift), "’bout," and '"specially." This flaw 
was noted 58 times. The same observation that was made regarding the 
enunciation of the words to and have was detected 24 times in Route 66. 
As previously pointed out, words such as little of, you would have, 
going to, give me, and don't know were elided 65 times. In the com¬ 
mercials, enunciation of the words his, you, your, want to, and "and" 
was poor nine times. A total of 304 cases of indistinct enunciation 
was evident in the program and advertising. 
Grammatical errors.—Four types of errors in grammar were 
noted in this adventure series. Double subjects such as "my left eye 
it twiches" were used. Adjectives were mistakenly spoken for adverbs. 
Pronoun usage was incorrect on several occasions in such sentences as 
"A two year old kid could do better'n me" (Me could do?) and "It could 
be me" (Me could be it?). 
The majority of errors were made because of incorrect verb 
usage. Verb omissions, which caused the sentences to be grammatically 
incorrect, were detected. For example, "How we gonna shoot an avalanch 
in the dark?" is not a complete sentence because there is no verb. As 
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an illustration of the lack of agreement between subjects and verbs; 
the third person singular subject, it, was used with the plural sub¬ 
ject, "dont." The past tense of the verb, be, was not used in the 
subjunctive mood to denote a contrary-to-fact statement. The expres¬ 
sion "ain't" was used. Twenty-three grammatical errors ensued be¬ 
cause of the poor taste in the choice of the past tense verb "got" 
in present tense situations. Only one grammatical error was noted 
in advertising—the use of the adjective "easy" in place of the adverb, 
easily, in the sentence "...lets the load ride easy." 
Dialect, colloquialisms, folk idioms, slang expressions.—As 
proof that "colorful" speech prevailed on Route 66, 33 expressions 
were recorded as having been used 89 times. Dialog which was recog¬ 
nized as belonging in this section included "flick" (movies), "kid," 
"kidding," "big deal," "bucks" and "grand" (money), "No dice," "yeah," 
"hi," "ya know," "blow the money," "slob," "fellow/s," "what's 
buggin' you," "knock it off," "take it easy," "slippery character," 
"gee," "Wowi," "Oh boy.'," "hustle right back," "it figures," "the 
joint," "SayJ," "stood you up," "separates the men from the boys," 
"Who's bugged?," "stashed," "Every cat's got his hustle," "gamblin' 
fever," "right quick like," "I'm hot," and "snap it up." 
Two expressions of this kind, "tummies" and "dollar talks big," 
were heard in the commercial portions of this show. 
Monotony of word or phrase choice.—The expression, "ya know," 
which was spoken sometimes as a question and sometimes as a fact was 
needlessly used. If the listener did not know, the speaker did not 
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give him an opportunity to make the necessary inquiry because he con¬ 
tinued to talk. If it were presumed that the other member of the con¬ 
versation really did know, it was not necessary to state it as often. 
Meaningless expressions.—In advertising, the coined adjective 
"selectric," which was supposed to be descriptive of a cigarette filter, 
was recorded as meaningless because of the vagueness of the term. 
Foreign words and phrases.—German sentences were spoken in 
one of the Route 66 programs heard in the sample. 
TABLE 26 
NUMBER OF ERRORS FOUND IN ROUTE 66 
Types of Errors Program Advertising Total 
Mispronunciations ....... 35 1 36 
Indistinct enunciation .... 295 9 304 
Grammatical errors ...... 23 1 24 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 89 2 91 
Total   . 442 13 455 
Seahunt 
Description of program.—This science adventure show, which is 
almost as intriguing as Jules Verne's Twenty Thousand Leagues Under the 
Sea, utilizes the ocean as a setting for a large portion of the 30 
minutes. Because of the long underwater action when the television 
cameras shoot fascinating pictures of skin diving and sea life, speak¬ 
ing is naturally limited. In many instances, Mike and his team are 
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trying to apprehend criminals who, strangely, use the ocean as a hide¬ 
out. Beavis shell homes, a local concern, and the Strietman Biscuit 
Company are sponsors. 
Mispronunciations.—Three words; just, which was improperly 
pronounced nine times; can, four times; and get, once, were the only 
mispronunciations noted in the program. The 14 mispronunciations of 
these words followed the same pattern as that set on other programs. 
Can, the verb, was pronounced as "kin" once in advertising. 
Indistinct enunciation.—The only difference in the pattern of 
the unclear enunciation of words heard on this program in contrast to 
other shows appeared in the difference in number of such irregularities. 
The same expressions were indistinctly articulated in the same manner 
70 times. In advertising, the word, you, when spoken following words 
ending in "s" was enunciated as "shu"; your became "chore" when pre¬ 
ceded by at. Final "g" sounds of words were not audible. 
Grammatical errors.—Eight grammatical errors were heard on 
the program; none were heard in the commercials. Of the eight errors, 
seven were the result of using "got" and one was caused by the use of 
"ain't." 
Dialect, colloquialisms, folk idioms, slang expressions.—Seven 
representations of this area were heard 12 times in Seahunt through 
such expressions as "scared stiff," "yeah," "kid," "cornin' through to 
ya, " "You kiddin'?," "my dish of tea," and "I got news for ya." 
"Real" was used colloquially for the adjective, very, in advertising. 
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TABLE 27 
NUMBER OF ERRORS FOUND IN SEAHUNT 
Types of Errors Program Advertising Total 
Mispronunciations ....... 14 1 15 
Indistinct enunciation .... 70 9 79 
Grammatical errors ...... 8 0 8 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 12 2 14 
Total .......... 104 12 116 
Sergeant Preston 
Description of program»—For 30 minutes a Northwest mounted 
policeman, Sergeant Preston, with a team of Huskie dogs led by King 
(another super-intelligent dog) pursues a criminal, who has taken ad¬ 
vantage of his Eskimo friends, across the frozen Arctic» In an effort 
to keep the listeners fully informed, a narrator needlessly explains 
the action of the story. During the sampling period Sergeant Preston 
was carried as a network sustaining program. 
Mispronunciations.—Five words were incorrectly pronounced 
nine times on this show. The verbs, get and can, were called "git" 
and "kin" four and two times respectively. One mispronunciation each 
was recorded against catch ("ketch"), just ("jist"), and diphtheria 
("diptheria"). 
Indistinct enunciation.—Careless speech was recorded 52 
times in Sergeant Preston. Incorrect enunciation of the pronouns you 
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("ya," "chew," "jew"), her, him, his ("'er," "'im," '"is"), and them 
("'em") was detected on 44 occasions. The words going to, want to, 
nerve of, sort of, come on, and suppose were slurred. Final "g" 
sounds were not heard several times. 
Grammatical errors.—In this section, the program bore a 
striking contrast to the other programs that have been analyzed in 
that it did not use the verb "got" incorrectly. It possessed another 
contrast—the omission of verbs and possessive forms of nouns. For 
example, 30 errors were recorded for such sentences as "I no lie," 
"White man medicine no good," "Me kill." It was also noted that most 
tenses—especially those spoken by Eskimos—were expressed in the 
present tense such as "White man steal our skins" (past), and "I 
take you" (future). Too, it was observed that first person references 
were made in the third person and that third person references tended 
TABLE 28 
NUMBER OF ERRORS FOUND IN SERGEANT PRESTON 
Types of Errors Program Advertising Total 
Mispronunciations ....... 9 9 
Indistinct enunciation .... 52 52 
Grammatical errors ...... 48 48 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 4 4 
Total   113 113 
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to be expressed in the objective case such as "Uloff (I) have good 
medicine" or "Him (he) say white man bring evil." 
Dialect, colloquialisms, folk idioms, slang expressions.—Four 
colloquialisms which were used as many times—"pretty good," "hi," 
"That’s gospel," and "gee"—were heard in the sample. 
Wanted—-Dead or Alive 
Description of program.—This western presentation depicted 
episodes in the life of Josh Randall, a bounty hunter who would stalk 
any outlaw—for a price. Though cast as a hired killer, Josh was not 
particularly proud of his unpopular profession except from the stand¬ 
point of financial remuneration. The program was sponsored by 
Kimberly-Clark and Raleigh and Viceroy cigarettes. 
The sample consists of only two programs because it was dis¬ 
continued by the network (according to information received from the 
Office of the Program Director of the local television station) before 
the last program in the sample was heard. 
Mispronunciations.—Eleven mistakes resulted from the mispro¬ 
nunciation of four words—"kin" (can), "aw right" (all right), "jis" 
(just), and "git" (get). Mispronunciations were not noted in the 
advertising. 
Indistinct enunciation.—-Different from any of the previous 
discussions in this area, the enunciation of three words, did you ever, 
was said on this show as "Jever." The other indicators of laxity in 
enunciation followed the established pattern. The pronouns you, your, 
him, her, and them were not clearly articulated 41 times. Final "d," 
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"g," and "t" sounds were dropped or muffled 25 times. Expressions 
such as bag of, side of, going to, and want to were elided or slurred. 
A total of 94 errors were detected as careless and indistinct enunci¬ 
ation. In advertising, it was observed that pronouns were poorly 
enunciated. 
Grammatical errors.—Twenty-three mistakes stemmed from three 
types of grammatical errors on this show. Double negatives were heard 
three times; the adjective "good" was used for the adverb, well. Other 
errors were attributed to the use of incorrect verbs. "Got" was used 
in place of the preferred verb, have, nine times; "ain't" was used 
nine times; and the verb "seen" was heard without the use of an auxil¬ 
iary verb. In commercials, the undesirable verb "got" was used seven 
times. 
TABLE 29 
NUMBER OF ERRORS FOUND IN WANTED—DEAD OR ALIVE 
Types of Errors Program Advertising Total 
Mispronunciations ....... 11 0 11 
Indistinct enunciation .... 94 7 101 
Grammatical errors  . 23 7 30 
Dialect, colloquialisms, folk 
idioms, slang expressions ... 21 0 21 
Total  149 14 163 
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Dialect, colloquialisms, folk idioms, slang expressions*— 
Thirteen expressions which were used 21 times were recognized as be¬ 
longing in this section. They were "yep," "yeah," "slug," "swell," 
"guys," "kid/s," "I figure," "bucks," "I reckon," "boot me out," 
"don't mess with," "cut 'im down," and "get ofa my back." These 
expressions were not heard in the commercials. 
CHAPTER III 
SUMMARY AND CONCLUSIONS 
The purpose of this chapter is to give an overview of the 
investigation by summarizing the salient points; to state the con¬ 
clusions which, on the basis of the findings, have been drawn; and 
to offer recommendations for the future. 
General Summary 
Television has replaced the interest that children held in 
radio and the movies 20 years ago. As evidence that television has 
captured the interests and imaginations of children, one study reports 
that 99 per cent of pupils enrolled in elementary schools have televi¬ 
sion sets in their homes and that they watch television an average of 
21 hours per week. Because of the paucity of children's programs, 
boys and girls begin to view adult programs at an early age. The 
larger portion of programs directed toward children consists of west¬ 
erns, thrillers, and animated cartoons that carry myriads of adver¬ 
tisements which utilize trick photography and contagious tunes. 
There is a dearth of meritorious research on the effects of 
television on children. The majority of the studies that are avail¬ 
able are primarily concerned with children's favorite shows, the 
amount of time spent watching television, or a superficial search 
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for attitude and behavioral change. Other studies are often little 
more than critical, unscientific, biased reports which are based not 
upon research, but upon the subjective feelings of the writers. 
Too, the findings of these studies are seldom in agreement with each 
other. Gitlin states that the most noteworthy research done to date, 
Television and the Child, was conducted in England by Hilde Himmelweit 
and published by the Oxford University Press. 
This investigation was conducted to show the frequency, through 
the use of indicators, of language patterns in a selected number of 
television programs to which children are exposed. It was based on 
the assumption that since children are naturally imitative it is possi¬ 
ble that their language usage, vocabulary development, pronunciations, 
and enunciations may be affected by the kinds of television programs 
that they view. It attempted to answer such basic questions as the 
following: 
1. Are grammatical constructions correct and in keeping with 
good English usage—whether formal or informal? 
2. Is there an appreciable difference in the number of errors 
made on programs that are locally telecast as opposed to 
those which are nationally telecast? 
3. Are slang expressions widely used? 
4. Do television programs and advertising show consistently 
good pronunciation of words that are common in the English 
language? 
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5. Are words distinctly spoken or are they run together, 
elided, or slurred?-*- 
First, the literature was consulted to determine what research 
had been done in regard to television viewing by children. Witty's 
"Favorite TV Programs—Elementary School—1958, 1959, and 1960" was 
selected as a nucleus for the selection of programs to be studied. 
Secondly, 21 children in Tallahassee, Florida were interviewed to 
determine which programs a majority of them viewed. The 29 programs 
which constituted the sample for analyzation were: Bringing Up Buddy, 
Captain Kangaroo (Saturday shows only), Checkmate, Circle 6 Ranch 
(local), Danny Thomas, Dennis the Menace, Deputy Dawg, Donna Reed, 
Ed Sullivan, Father Knows Best, Gunsmoke, Have Gun—Will Travel, 
Huckleberry Hound, Leave it to Beaver, Lock Up, Malibu Run, Maverick, 
Perry Mason, Pete and Gladys, Popeye Theater, (local), Rawhide, Real 
McCoys, Rescue 8, Rifleman, Route 66, Seahunt, Sergeant Preston, and 
Wanted—Dead or Alive. 
The third step consisted of sampling television programs for 
the purpose of constructing coding sheets—one for the analysis of 
language patterns in the programs, the other for an analysis of lan¬ 
guage patterns in advertising—in such areas as mispronunciations, 
indistinct enunciation, grammatical errors, use of dialect, colloqui¬ 
alisms, folk idioms, slang expressions, use of foreign words and 
phrases, the use of meaningless expressions, and the extent to which 
these patterns were represented. 
■*-Gitlin, loc. cit. 
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Finally, each of the programs was coded three times (with the 
exception of Wanted—Dead or Alive), simultaneously tape recorded, and 
when necessary replayed in order to more accurately analyze the data. 
The data from the coding sheets were than tabulated to determine the 
frequency of occurrence of each error. The results were presented in 
textual and tabular form. 
This research was limited by the relative infancy of the media 
and the lack of sufficient studies in key areas, the disagreement 
among authorities on the effects of television on children, the lack 
of concurring criteria for acceptable or correct English usage, and 
the selection of programs from only one network. 
The writer hopes that this investigation bears significant 
implications which will (1) serve as a guide to television producers, 
directors, and writers in the selection of materials that reflect only 
the highest standards in grammatical usage; (2) sensitize parents, 
teachers, and other interested in children to the need for closer 
supervision of children's viewing habits; and (3) provide incentives 
for further investigations in this area. 
Conclusions 
In the light of evidence which was revealed in an analysis of 
the language patterns of 29 television programs (representing 54% 
listening hours) to which children are exposed, the conclusions which 
follow have been formulated. 
Mispronunciations.—The smallest percentage of errors heard in 
the programs were attributable to mispronunciations. Words were 
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mispronounced 753 times, a representation of 11.66 per cent of the 
total of 6,456 errors heard. The word, can, was erroneously called 
"kin" at least once in each of the programs heard. The other most 
frequent errors heard were the following words: Just was called 
"jis," "jes," and "jist" in each of the programs with the exception 
of Popeye on which the word was not spoken. The verb, get, was pro¬ 
nounced as "git" on 25 of the 29 programs. The words something and 
all right were respectively spoken as "somp'n" and "aw right" on 13 
and 10 of the programs analyzed. 
In advertising, mispronunciations were responsible for the 
third highest number of errors. The 55 mistakes in advertising repre¬ 
sented 14.83 per cent of the 371 errors heard. The improper pronunci¬ 
ation of the verb, can, which was evident in the commercials heard on 
13 of the programs was obviously the most frequently mispronounced 
word in advertisements. 
It was concluded, therefore, that mispronunciations are respon¬ 
sible for the least number of errors heard in programs and that they 
are responsible for the third highest number of mistakes made in ad¬ 
vertising. The words can, just, get, and something constitute the 
most frequent mispronunciations heard in programs and the verb, get, 
is the most frequently mispronounced word in the presentation of com¬ 
mercials. It was further concluded that because of the didactic 
manner in which these mispronunciations were repeated it is highly 
possible that children may not recognize that these words are mispro¬ 
nunciations and that they may tend to emulate the sounds they hear. 
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Indistinct enunciation.—On the programs, the 3,720 cases of 
indistinct enunciation, which accounted for 57.62 per cent of the 
total number of errors, were the greatest violators of acceptable 
English usage. The slurring of pronouns and the eliding of words 
such as piece of and must have were the chief causes of these errors 
which were heard on every program. It was also observed that 27 pro¬ 
grams tended to drop or slur the "d, " "g, " and "t" endings of words 
while 11 programs deleted the initial vowel and consonant letters of 
such words as about and because. 
In the commercials, indistinct enunciation was responsible 
for 51.10 per cent of all errors heard. Pronouns were elided or 
slurred in 22 of the 29 programs. Final "d, " "g, " and "t" sounds 
were unenunciated in the advertisements on 14 of the programs moni¬ 
tored. The findings revealed that words were run together and slurred 
in the advertising heard on nine programs. 
Based on the above evidence, it was concluded that more than 
half of the errors heard in the programs and in the advertising were 
caused by such careless speech habits as slurring and eliding syllables 
and words. Too, the conclusion was drawn that because of the extrava¬ 
gance in unclear and indistinct enunciation, the speaking habits of 
children may be effected. 
Grammatical errors.—Mistakes in grammatical usage were 
responsible for 13.15 per cent, the third highest number (849) of 
errors recorded in the programs. The most frequent grammatical 
errors involved the use of the verb "got" when one of the tenses 
of the verb, have, should have been employed. This pattern prevailed 
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in all of the shows with the exception of Popeye Theater and Sergeant 
Preston. A possible explanation for its absence in those programs 
is that there was no occasion for its use on these programs. Other 
prominent mistakes in verb usage consisted of the lack of agreement 
between subjects and verbs, use of the present tense verbs to denote 
past tense actions, and failure to use the subjunctive mood in con¬ 
trary- to-fact statements. These errors were detected in 24 of the 
programs. The ungrammatical and unacceptable "ain't" was heard in 
11 of the programs sampled. 
Incorrect pronoun usage was noted in 22 of the programs 
audited. These errors included mistakes in using pronouns in the 
nominative and objective cases. Adjectives were used as adverbs in 
13 shows, double subjects were heard in 11, and double negatives in 
nine of the telecasts. 
Grammatical errors heard in the advertising portions of the 
sample were responsible for the second highest number--67 (18.06 per 
cent) of all errors. The indiscriminate use of the verb "got" was 
recorded in the advertisements heard on 14 of the shows. The misuse 
of pronouns and the use of adjectives for adverbs were heard in four 
of the programs. 
Based on the foregoing observation, it can therefore be con¬ 
cluded that even though mistakes in grammar heard on the programs 
rank third in the four categories of language errors, there is a 
general laxity in the use of correct and acceptable English. The 
fact that grammatical errors rank second in language heard in adver¬ 
tising is a clear indictment of lack of emphasis on correct language 
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usage. It seems quite possible, with the percentage of errors heard 
on television, that parents and teachers will have to work extremely 
hard to displace the pattern that has been set on a medium that con¬ 
sumes a minimum of 21 hours per week of children's times. 
Dialect, colloquialisms, folk idioms, slang expressions.— 
Representations of this category were heard 1,134 times on the pro¬ 
grams and were responsible for 17.57 per cent (second highest number) 
of errors heard in the shows. Each program used this kind of language 
from four to 136 times. In advertising, these expressions were 
responsible for 14.01 per cent, or the least number of errors. 
Even though expressions in this section may be called colorful 
and descriptive (some of the phrases are too colorful for the imita¬ 
tive tongues of children), according to the findings revealed in this 
investigation, there was conclusive evidence that a general laxness 
prevails in this area and that colloquial and slang expressions are 
prolifically and perhaps needlessly used in material presented in 
television programs and advertising. 
Monotony of word or phrase choice.—Wearisome monotony of 
certain expressions was encountered in eight of the 29 programs. 
This monotony tended to overuse colloquialisms and slang expressions 
in the programs, but it did not exceed the expected stress of the 
advertised products in commercials. It has been concluded that 
monotony of word or phrase choice was confined to a minimum in both 
the programs and advertising. 
Meaningless expressions.--«This language pattern was evident 
in only one program; however, it was noticed in the advertisements 
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heard on four shows. The conclusion was drawn that some advertisers 
tended to inject semantics patterns which were unclear or which, when 
carefully scrutinized, said absolutely nothing. 
Foreign words and phrases.—Words that are alien to the English 
language were heard on six productions and in the advertising matter 
presented on one of the six programs. As far as the writer could 
determine, pronunciation and enunciation of these Spanish, French, and 
German words, phrases, and sentences were good. The conclusion has 
been drawn that foreign words and phrases, when used, tended to be 
representative of the language spoken. 
Spelling.—Only two errors in spelling were seen in cartoon 
programs and one was seen in advertising presented in a cartoon. 
Spelling in other instances was correct. Since the three errors were 
seen under exaggerated circumstances, the conclusion was reached that 
spelling was excellent except in an occasional cartoon when an obvious 
attempt was made to misspell words. 
Recommendations 
As a result of this investigation, the writer wishes to make 
the following recommendations which may tend to validate or to extend 
the findings of this study. They are: (1) that a follow-up of this 
study be undertaken to determine the extent to which this investigation 
has been heeded; (2) that an analysis of the language patterns on each 
of the other major networks be studied in a similar manner and reported; 
and (3) than an examination be made which will sample programs and ad¬ 




AN ANALYSIS OF THE LANGUAGE PATTERNS IN A SELECTED NUMBER OF 
TELEVISION PROGRAMS TO WHICH CHILDREN ARE EXPOSED 
CODING SHEET 
Date Time to Name of Program  
Program Distribution (Check)   
Local National 
Grammar in Programs 
I. Pronunciation and Enunciation 
A. Mispronunciations (Pronouncing letters that are not in word, 






Indistinct Enunciation--Failure to pronounce 
slurring and running words together 
each syllable, 
1. 14. 27. 40. 
2. 15. 28. 41. 
3. 16. 29. 42. 
4. 17. 30. 43. 
5. 18. 31. 44. 
6. 19. 32. 45. 
7. 20. 33. 46. 
8. 21. 34. 47. 
9. 22. 35. 48. 
10. 23. 36. 49. 
11. 24. 37. 50. 
12. 25. 38. 51. 
13. 26. 39. 52. 
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Grammar in Programs 
II. Grammatical Errors (Identify grammatical misconstruction e.g., 
agreement of subject and verb, double negative, double subject, 
wrong word, etc.) 
1.  
2.  



















IV. Monotony of Word or Phrase Choice (Specify) (NOTE: MONOTONY 
REFERS TO THE REPETITION OF A WORD OR PHRASE IN EXCESS OF THREE 









V. Repetition of Previous Errors (Specify) 
1.   4.  7.  10. 
2.   5.  8.  11. 
9. 12. 3 6 
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APPENDIX B 
AN ANALYSIS OF THE LANGUAGE PATTERNS IN A SELECTED NUMBER OF 
TELEVISION PROGRAMS TO WHICH CHILDREN ARE EXPOSED 
CODING SHEET 
Date  Time to  Name of Prograin 
Name of Sponsor/s  
Grammar in Advertising 
Type of Advertisement (Check appropriate space/s) 
Animated cartoon  Character in presentation   
Still trade mark  Dramatization   
Jingle or song   Testimonial   
Demonstration _____ 
Master of ceremonies  Sponsor Identity (Indicate name) 
Special announcer   National  
Local  
I. Pronunciation and Enunciation 
A. Mispronunciations (Pronouncing letters that are not in word, 











B. Indistinct Enunciation—Failure to pronounce each syllable, 
slurring and running words together 
1. 7. 13 
2. 8. 14 
3. 9. 15 
4. 10. 16 
5. 11. 17 
6. 12. 18 
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Grammar in Advertising 
II. Grammatical Errors (Identify grammatical misconstruction e.g., 
agreement of subject and verb, double negative, double subject, 




4.   
5. 
III. Dialect, Colloquialisms, Folk Idioms, Slang Expressions (Specify 







IV. Monotony of Word or Phrase Choice (Specify and name sponsor) 
NOTE: MONOTONY REFERS TO THE REPETITION OF A WORD OR PHRASE, 
OTHER THAN THE NAME OF THE ADVERTISED PRODUCT, IN EXCESS OF 







V. Repetition of Previous Errors 
1.  3.  5. 
4. 2. 6. 
7. 
8. 








LIST OF INDICATORS OF LANGUAGE PATTERNS DISCOVERED THROUGH AN ANALYSIS 
OF TELEVISION PROGRAMS TO WHICH CHILDREN ARE EXPOSED 
1. Well, them that search has come and gone 
2. The trappers they come a lookin' for pelts 
3. We must go out one more time 
4. Bandito (Spanish for bandit in the diminutive form) 
5. We'll be takin' it with us, you'n me 
6. Can you imagine that, him not knowing' us? 
7. Worms got no spines 
8. "Greenbacks" (money) 
9. Lower that voice of yours or I'm gonna put you to sleep (Kill you) 
10. Treasure (mispronounced) 
11. Measure (mispronounced) 
12. Allowed (mispronounced) 
13. Si (Spanish for yes) 
14. These beach parties are like frantic 
15. These scrambled eggs are real good 
16. This is a real neat game 
17. I thunk you weren't gonna get it 
18. Aw heck 
19. On accounta I'm goin' to Anapolis 
20. Is it on accounta ya never shaved 
21. Cyclopedia 
22. Pitures (pictures mispronounced) 
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23. S'pposed to 
24. Shavin' so good 
25. Ya want I should holjer (hold your) nose 
26. 'Cep (except) they wouldn't let me 
27. Whacha thinkin' bout (What are you thinking about) 
28. You are a real neat shaver (Meaning you shave your face very well) 
29. Better'n (better than) 
30. It just goes to show that us grownups can make mistakes just like 
the little fellows 
31. Neither one of us 
32. Chow time 
33. Wher'd you fly in from, Miss Page 
34. How come you didn't 
35. I've got a better idea 
36. We'll be back in just a moment (monotony of phrase) 
37. ...to run across a artist who, when he appears... 
38. I dig this stuff very much 
39. Have a nice night for tonight 
40. Real nice 
41. Thank you very much, gals 
42. If your brother or sister gets some and puts it in their mouth 
43. The song in the background, that's called "Dark Waters" 
44. Make your baton go up real high 
45. I hope you boys and girls had a real good time 
46. The next fifteen minutes of "Romper Room" is brought to you by 
Woolworth 
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47. Boys and girls (word monotony as form of address) 
48. They are light and durable and it's unbreakable 
49. It has a little thing in here (reference to thing is instruction 
book) 
50. Wish I was a bird 
51. Jist so's you kin keep a eye on 'im 
52. Ain't that whacha tell me 
53. I never seen that thing before in my life 
54. Not me 
55. Bust this door down 
56. There ain't nobody on board 
57. I don't pay much mind to noises 
58. Carrie 'n me, we used to... 
59. Coulja (could you) 
60. Whadda ya say 
61. He's a ol' buddya mine 
62. Shore (sure) 
63. Po'lice (mispronounced 
64. Racine (Wisconsin mispronounced) 
65. Shoppin' 
66. Upsets ya 
67. He damn well better 
68. Adios (Spanish for goodbye) 
69. Do the town 
70. I'm missin' a buddy like 
71. Somethin's buggin' you 
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72. Doggone 
73. Ain't (monotony and repetition of previously committed error) 
74. Dija ever hear of (Did you ever) 
75. Jest 
76. I ain't kept track neither 
77. You seen Jim Quick 
78. Your man might justa run into sompin' 
79. Ya gotta listenta me 
80. We've built it up pretty good for 'im 
81. Maybe that don't make it any better 
82. Every stockman he's a solid citizen 
83. Delegation (mispronounced) 
84. Somma that 
85. Red handed 
86. Whippersnapper 
87. Hold on, Mister 
88. For a spell 
89. Howdy 
90. We'll never catch up to 'em 
91. I've had my belly fulla rope 
92. Kin (monotony and repetition of previously committed error for can) 
93. Maybe we can't prove nothin' 
94. Put yer han's up slow 
95. Where' there's this many people 
96. He's gone completely psychological 
97. I've gotta get this thing said 




100. He's gone ding dong 
101. Boy (monotony as form of address) 
102. Beutiful (beautiful mispronounced) 
103. Kill the louse 
APPENDIX D 
FREQUENCY OF ERRORS FOUND BY TYPES OF PROGRAMS 
Number of Errors 
Names of Programs Dialect, 
Mispronun- Indistinct Grammatical Colloquial- Total 
dations Enunciation Errors isms, etc. 
Adventure 
Lassie  . 27 95 22 29 173 
Malibu Run  33 186 26 56 301 
Rescue 8.....  19 100 15 21 155 
Route 66  35 295 23 89 442 
Seahunt  14 70 8 12 104 
Sergeant Preston ....... 9 52 48 4 113 
Cartoons 
Deputy Dawg  9 55 21 48 133 
Huckleberry Hound ...... 47 73 40 64 224 






Number of Errors 
Names of Programs 
Mispronun- Indistinct Grammatical 
Dialect, 
Colloquial- Total 
dations Enunciation Errors isms, etc. 
Children's Programs 
Captain Kangaroo  30 71 13 44 158 
Circle 6 Ranch  7 191 20 55 273 
Comedy 
Bringing Up Buddy  16 108 7 38 169 
Danny Thomas   45 166 37 63 311 
Dennis the Menace  37 120 37 60 254 
Donna Reed  37 130 18 28 213 
Father Knows Best  33 131 33 32 229 
Leave it to Beaver  35 188 17 136 376 
Pete and Gladys   16 127 22 55 220 
Real McCoys ....  89 223 94 59 465 
Detective 
Checkmate  14 142 17 29 202 
Lock Up ...  21 96 18 33 168 






Number of Errors 
Names of Programs 
Dialect, 
Mispronun- Indistinct Grammatical Colloquial- Total 
dations Enunciation Errors isms, etc. 
Western 
Gunsmoke  
Have Gun—Will Travel .... 
Maverick  
Rawhide  
Rifleman .  
































Ed Sullivan   3 57 4 4 68 




MOST FREQUENTLY COMMITTED ERRORS BY TYPE OF ERROR 
Types of Errors 
Number of Sources 
Programs Advertising 
Mispronunciations: 
Can   29 13 
Just ............ 28 4 
Get  25 • • 
Something  13 • • 
All right  10 • • 
Indistinct Enunciation: 
Eliding pronouns  29 22 
Running words together ... 29 9 
Dropping "d," "g," "t" sounds 27 14 
Omitting initial consonant 
and vowel sounds ...... 11 3 
Grammatical Errors: 
Incorrect verbs ....... 24 • • 
Use of "got" for have . . . 27 12 
Use of "ain't"  11 • « 
Incorrect pronouns ..... 22 4 
Using adjectives for adverbs 13 4 
Double subjects  11 • • 
Double negatives  9 1 
APPENDIX F 
NUMBER OF ERRORS FOUND IN ADVERTISING BY NAMES OF PROGRAMS 
Number of Errors Found 











Bringing up Buddy  0 4 0 2 6 
Captain Kangaroo  6 20 1 18 45 
Checkmate   0 10 21 0 31 
Circle 6 Ranch  2 13 3 0 18 
Danny Thomas ..  1 9 0 4 14 
Dennis the Menace  2 10 0 3 15 
Deputy Dawg  2 13 1 2 18 
Donna Reed  1 5 0 0 6 
Ed Sullivan   11 4 1 1 17 
Father Knows Best  0 2 0 0 2 
Gunsmoke  2 3 8 0 13 
Have Gun—Will Travel  0 0 11 0 11 
Huckleberry Hound  . . 4 2 2 7 15 
Lassie ....  1 5 1 0 7 
Leave it to Beaver   . 0 5 3 6 14 
Lock Up  4 9 0 0 13 
Malibu Run ........... 2 5 0 0 7 






Number of Errors Found 











Perry Mason . .  0 10 0 0 10 
Pete and Gladys  6 6 0 0 12 
Popeye Theater  • • • • • • • • • • 
Rawhide  1 10 0 2 13 
Real McCoys  4 11 5 1 21 
Rescue 8.....  2 4 0 1 7 
Rifleman  1 8 2 1 12 
Route 66  1 9 1 2 13 
Seahunt  1 9 0 2 12 
Sergeant Preston  • • • • • • • • • • 
Wanted—Dead or Alive .... 0 7 7 0 14 
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